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ON THE COVER
The Alliance for National & Community 
Resilience’s Community Resilience Benchmarks 
system will provide communities a transparent, 
practical and commonsense self-assessment 
tool to quickly and easily gauge their cross-
sector resilience e� orts. Learn about the system 
and how it will make cities more resilient on 
page 12.
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*VE-PG3 required to connect two-plus radio sites over an IP network
©2018 Icom America Inc. The Icom logo is a registered trademark 
of Icom Inc. All information subject to change without notice or 
obligation. 20854

Interoperability Redefined 
Radio Solutions for Municipalities

Expand connectivity within departments and across agencies 
with an Icom two-way radio system. Features include remote 
monitoring, digital functionality, private IP conversation and 
seamless coverage over a wide area network. 

Bridge the communication gap between multiple services*:

 • Public Works & Construction
 • Department of Transportation 
 • Police, Fire & EMT
 • Hospitals
 • School Security
 

800-USA-ICOM

www.icomamerica.com/landmobile

Voice. 
Data. 

License Free.
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Spec in safety. Spec in SafeLane®.

Walkways are some of the most dangerous surfaces for pedestrians. That’s why SafeLane® surface overlay CA-48 
is available to help prevent slippery walkways and help protect infrastructure from corrosion damage caused by 
chloride leaching.

WHAT IS SAFELANE® SURFACE OVERLAY CA48?
•  A patented, durable epoxy-aggregate pavement overlay.
•   The only solution on the market that provides anti-icing and increased  

year-round traction. 
•   An anti-icing solution that retains deicing chemicals, helping prevent ice and snow from bonding to the surface.

For use on any pedestrian walkway, including bike paths, parking lots and event venues, SafeLane® surface overlay 
CA-48 is a smart investment for contractors by offering lower liability insurance costs, ADA-compliance, infrastructure 
protection and overall safer surfaces.

SafeLane® surface overlay is the only outdoor overlay solution certified by the National Flooring 
Safety Institute.

Insist on safer walkways with SafeLane® surface overlay CA-48.
Learn more. Contact 1.866.900.7258 or visit www.cargilldeicing.com

Take the first step in helping prevent slips, falls and infrastructure damage.

Commercial Application

A Cargill Deicing Technology Product

Providing customers with deicing solutions that save lives, enhance commerce and reduce environmental impact.
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I 
can think of nothing more excit-
ing than an empty lot being prepped 
for a new commercial building. It’s 
usually accompanied by wild specu-
lation on what’s going in, which only 

builds the brewing anticipation. Of course, 
that thrill can be tapered if the lot is becom-
ing, say, the sixth car lot in town versus that 
elusive steak restaurant that never seems to 
come — despite social media grumblings.

Needless to say, I don’t envy city planners 
and their task of controlling how their cities 
are going to develop while also balancing 
needs, especially as the list of needed assets 
to thrive in the digital age grows. However, 
cities across the U.S. of all sizes are raising up 
to meet these demands while courting new 
businesses and residents — particularly the 
younger millennial generation.

As noted by the Brookings Institute in 
its report, “� e Millennial Generation: A 
Demographic Bridge to America’s Diverse 
Future,” the millennial generation “is the 
most diverse adult generation in American 
history.” Millennials have a reputation for 

being well-educated, entrepreneurial and 
tech-savvy. And as noted by writer Lauren 
Caggiano in her article this month, “� ere’s 
no magic bullet when it comes to cities 
attracting and retaining millennials.”

Still mayors are making an e� ort to be 
competitive. In her article, Caggiano high-
lights efforts being made in Columbia, 
S.C., and Chattanooga, Tenn., which have 
included quality of place improvements 
such as strengthening downtowns, bringing 
in plenty of entertainment and o� ering out-
door activities. Columbia has also launched 
an initiative aimed to help millennials clear 
hurdles to homeownership while Chat-
tanooga has unrolled one of the fastest, 
cheapest and most pervasive internet ser-
vices in the country.

No two cities will develop the same, but 
like Columbia and Chattanooga, most will 
be examining how they, too, can be more 
competitive. Perhaps the most prevalent 
measuring sticks for this at the moment are 
the 19 U.S. cities and one Canadian city that 
were named as the � nalists for Amazon’s 
HQ2. While not every city or town can land 
an Amazon — with analysts, according to 
USA Today, stating 
the most successful 
city would need at 
least four million 
residents to reach the 
scale Amazon requires — they 

can still look at the o� erings of these larger 
metro � nalists and translate them into their 
own communities, particularly compon-
nents such as a� ordable housing, reasonable 
cost of living, tech hubs that attract talented 
professionals, a focus on quality of life, to 
name a few.

And if you are interested in researching 
these � nalists to see what they are doing, 
Toronto — the only Canadian city among the 
� nalists —posted its entire 190-page Amazon 
HQ2 bid online, techvibes.com/2017/10/23/
breaking-down-torontos-190-page-ama-
zon-hq2-bid.

Within this issue of � e Municipal, we will 
be looking in depth on building and con-
struction. Articles include tree ordinances 
aimed at reducing the urban heat island 
e� ect, how cities are addressing the tiny 
house craze, saying yes or no to casinos and 
how municipality-owned internet is serving 
as an added incentive for businesses and res-
idents to relocate within certain cities’ limits.

As always, we hope you 
� nd this issue to be 
informative. 

New growth, stoked excitement

Sarah Wright | Editor
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ELIMINATE
MAINTENANCE
COSTS

BENEFITS OF FRP

REMOVABLE WELL HOUSE 
ROOF/WALL STRUCTURE

using DURASHIELD® Building Panels

WON'T RUST, ROT OR CORRODEEASY TO INSTALL MAINTENANCE FREE

The World Leader in Pultrusion and 
Pultruded Fiberglass Structures & Shapes

STRONGWELL PRODUCTS PROUDLY

276-645-8000 • info@strongwell.com • www.strongwell.com
All Strongwell Pultrusion Facilities are 

ISO-9001 Quality Certified Manufacturing Plants

COURTHOUSE CHECK-IN DESK
using  HS Armor Ballistic Panels

Visit www.strongwell.com/advantages to Learn More

WITH STRONGWELL FIBER 
REINFORCED POLYMERS (FRP)
No need for constant painting or upkeep. Provides long-term, 
cost effective solutions with lower life cycle costs.

ARCHITECTURAL SCREENING PYRAMIDS
using EXTREN® Structural Shapes

HURRICANE RESISTANT
HANDRAIL SYSTEM

with STRONGRAIL® handrail



QUALITY AFFORDABLE 
PUBLIC FACILITIES

Varco Pruden Buildings offers a quality, affordable solution 
for a variety of public buildings:
• Police, Fire and Correctional Facilities 
• School Bus & Public Transportation Terminals and 

Maintenance
• Libraries, Museums, Civic Centers, Recreational Support
• Educational Buildings (Elementary, Secondary & Collegiate)  
• Energy-Efficient Materials to Comply With ASHRAE & IECC 

Codes 
VP Buildings and their network of authorized builders 
work as a team to provide community leaders high-quality, 
affordable and long-lasting facilities, on time and on budget. 
All VP Buildings are designed, engineered and manufactured 
to provide a public facility that meets your 
specifications today and gives you quality 
performance in the future. To request this 
free brochure, visit www.vp.com/ad/MUNI. 

Building Solutions...
one relationship at a time

Public Library

Transportation Dispatch

Fire Station
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MAY 6-9

For more information visit:
snow.apwa.net
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�e nation’s �rst whole-community 
resilience benchmark

Alliance for National & Community Resilience, or ANCR — founded 
by International Code Council, U.S. Resiliency Council and 
Meridian Institute — provides communities a transparent, prac-
tical and commonsense metric to quickly and easily gauge their 
cross-sector resilience efforts.

A community is only as strong as its 
weakest link
Communities large and small, urban or 
rural, are made of interconnected systems 
supporting one another. Every day, each 
member of a community depends on the 
ability to use roads, access hospitals, get 
to work and school, receive mail and com-
municate with friends, family, colleagues, 
customers and clients.

Like a series of dominos, even small 
changes in one element can affect the 
cohesion and basic functioning of others. 
Severe disruptions caused by disaster, tur-
bulence and change resonate across the 
whole community. No part of the commu-
nity stands alone — the whole community 
suffers if any one part fails. A city with 
working lights cannot effectively operate if 
its streets are impassable. A business that 

survives a hurricane cannot thrive if bank-
ing networks have crashed. A household 
with running water cannot be sustained if 
grocery store shelves are bare. Every com-
munity needs all of its gears operating and 
working together to be resilient.

What is resilience?
Resilience, derived from the Latin “resal-
ire” meaning to spring back, is the power 
or ability to return to original form, posi-
tion; to recover readily from adversity. 
Resilience is about building strength and 
opportunity in the entire community across 
all aspects — the economy, the society and 
the infrastructure. It is about unleashing 
the expertise and innovative spirit within 
the business sector; building strong ties 
and exceptional quality of life within neigh-
borhoods; and creating forward-looking, 

supportive community organizations. It is 
about making the whole community better, 
adaptive, more competitive, more robust 
and more productive.

Resilient communities are prepared 
for the unexpected, working to adapt to 
environmental changes and other envi-
ronmental threats, ready to respond to 
emergencies and fiscally stable. Resilient 
communities are the best places to invest. 
They thrive and adapt to be more competi-
tive and safer. When challenges arise, they 
come back quicker and stronger.

Cities, businesses and households 
need support to be able to effectively 
adapt to challenges

Communities range in size, popula-
tion and demographics and face various 
economic priorities, environmental chal-
lenges, investment opportunities and 
financial constraints. Local, state and fed-
eral governments can encourage and assist 
communities as they seek to become more 
resilient, but communities need more than 
government alone to make the investments 
necessary to be truly resilient.

Photo provided
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This is a job that calls for
all hands on deck
Governments, private businesses, organiza-
tions, the faith-based community, individuals 
and families must all contribute to the e�ort. 
If all groups come together and invest the 
e�ort needed to increase resiliency, the 
whole community will save by doing things 
smarter and more e�ectively.

With understanding comes the drive to do 
better, �x problems and address challenges. 
Communities urgently need a way to under-
stand how resilient they are. Currently, no 
systemic resiliency toolkit or benchmarking 
system exists to help a community measure 
its strengths and vulnerabilities, or how it can 
improve. ANCR is developing such a tool to 
support governments, businesses and people 
across the country.

Whole-community resilience benchmarks
�e ANCR Community Resilience Bench-
marks, or CRB, system will provide 
communities a transparent, practical and 
commonsense self-assessment tool to quickly 
and easily gauge their cross-sector resilience 
e�orts. It will help communities face the chal-
lenges of the 21st century, from vast economic 
shifts to unprecedented environmental 
changes. �e ANCR technical committee of 
renowned subject matter experts will �rst 
focus on creating benchmarks for buildings, 

water and energy, core functional areas for 
all communities.

�e CRB system is intentionally cross-
sector, encompassing elements such as 
communications, housing, water, food distri-
bution, energy, waste management, �nance, 
education, public health, transportation, 
public safety and business. �is will con-
solidate existing assessments, certi�cations 
and research to serve as a useful, centralized 
tool to help make decisions to become more 
resilient based on consistent and comparable 
information. Communities, businesses, gov-
ernments and people can utilize this tool to 
decide where to live, where to invest, what to 
prioritize and how to measure progress, seize 
opportunity and thrive.

The ANCR Approach
ANCR will collect and integrate the best 
ideas on measuring the resilience of each 
community system to form preliminary 

CRBs. A national workshop subsequently 
will convene leaders from multiple sectors to 
�nalize the comprehensive CRB system and 
plan a path forward for further development 
and application of community resilience 
benchmarks.

Communities will receive the informa-
tion needed to understand their resilience. 
All parts of a community — elected o�cials, 
business owners, infrastructure operators, 
health care providers, teachers and par-
ents — can learn how to best work together 
so that no single element limits the potential 
of a whole community to thrive. 

Learn more about ANCR and how your 
community can get involved. Visit www.
resilientalliance.org or email resiliental-
liance@gmail.com.

Article provided by the International Code 
Council.

Resilient communities are good places to 
live, work, raise a family or start a busi-
ness. (Photo provided)

Challenges faced by the 89,000-plus communities of all sizes across the United States include natural disasters, extreme weather, envi-
ronmental changes, social unrest and economic instability. (Photo provided)
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Imagine a place so pristine and idyllic its signal character of perfection is also its most prominent 
target for criticism.

Welcome to the “too good to be true” master-planned community of Cel-
ebration, Fla., population 7,427.

“Town” is not exactly the word Celebration uses to de�ne itself. �e com-
munity’s website touts the nostalgic character of the place reminiscent of 
the halcyon days of 1950s small-town America.

“If you’ve visited Celebration, it’s likely that our residents have already 
helped you feel part of the community,” notes the website, www.celebra-
tion.�.us. “Perhaps it was a simple smile someone shared as they passed 
by on the street. Maybe it was a friendly chat you had with a stranger while 
shopping.

“�ere’s a reason Celebration is not a town, but a community in every 
positive sense of the word. While the population is diverse, the residents 

share a strong community spirit and a desire for a friendship with their 
neighbors.

“Relationships develop in the many programs, activities and opportuni-
ties o�ered within the community. Residents get to know their neighbors 
while taking part in local school and sports programs; enjoying the walking 
trails, parks and amenities; enjoying our restaurants and shops; participat-
ing in organizations, civic and social groups; and playing an active role on 
the committees and boards responsible for operating Celebration.”

�e community, situated a few miles south of Disney World in Orlando, 
is the brainchild of Walt Disney, who sought to create a sustainable 
community in the style of his Experimental Prototype Community of 
Tomorrow, commonly known as EPCOT.

by RAY BALOGH | �e Municipal

Community
Celebration, Fla.

ABOVE: All public �xtures, such as street 
clocks and street lamps — even manhole 
covers — are cra�ed to evoke memories of 
the halcyon days in small-town America. 
(Photo by Michael Rivera via English Wiki-
media Commons)
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He secretly bought up just shy of 5,000 acres of land west of Kissimmee, 
Fla., planning to build, as he marketed it, “a place that takes you back to 
that time of innocence.”

He originally envisioned a community of 20,000 residents, but subse-
quently halved that goal. All the quaintly styled homes were to be within 
walking distance of a charming, pastel-colored community square in 
the center of town.

Disney passed away in 1966, but in the early 1990s, the company he left 
behind established the Celebration Company and continued the dream, 
investing $2.5 billion in the project.

�e �rst phase of residential development opened for occupancy in 
the summer of 1996 and Celebration earned recognition in 2001 as “New 
Community of the Year” by the Urban Land Institute.

Consistent with the original intention, Disney Development Company 
divested its ownership of Celebration in 2004 and turned over a major-
ity of seats on the homeowners’ association board to the local residents.

Organized under Florida law as a community development district, 
voting on administrative matters is restricted to local landowners.

In a 2004 New York Times article published shortly after the planned 
divestment, one resident, Pam Shaw, treasurer of the association board, 
spoke of the paradigm shift in the locals acquiring political control of the 
community. “I moved here because I loved Disney. We had such blind 
faith. But this was just a business venture for them, and now it’s up to us. 
�eir success is based on �nancials, and ours is going to be more, ‘Are 
you proud to live here? Do you love your life here?’”

�e residents indeed take a day-by-day pride in Celebration. �e 
streets and sidewalks are kept squeaky clean and monitors patrol the 
public areas, promptly and strictly �ning such malefactions as littering 
or letting one’s lawn grow too high.

Building codes and other regulations are rigid, even dictating the type 
of vegetation a resident can grow in his or her yard. Pink �amingoes, ubiq-
uitous in other communities around the state, are strictly verboten.

Such meticulous oversight serves to protect the residents’ investments. 
�e average home in Celebration sells for $300,000 and thousands of visi-
tors a week browse the community’s selection of boutiques, restaurants 
and other attractions.

Some critics of Celebration assail its arti�ciality, citing the hourly winter 
snowfall in the community square being composed of soap �akes and the 
ice rink consisting of an opaque white plastic sheet. One expositor even 
ponti�cated the community ambiance was “creepy.” Others likened life 
in Celebration to “living in a bubble.”

Not so, say the residents, who participate in Celebration’s annual events, 
such as a communitywide yard sale, art show, exotic car festival, Radio 
Disney holiday concert, Oktoberfest and the Great American Pie Festival, 
which is televised on �e Food Network.

One writer, jamegumm, responding to a critical article on www.giz-
modo.com, summed up the reasons for Celebration’s quaint charm.

“I think Celebration has been a very noble experiment on a number 
of di�erent levels, minimizing the importance of the car and giving its 
residents a choice to walk or bike; building commercial and residential 
space in close proximity to each other; integrating residences for people of 
varied income levels; giving civic buildings an appropriate sense of scale 
in relation to surrounding structures; applying a sense of organization to 
the aesthetics and visual language of things like signage, lighting �xtures, 
typefaces, etc.” 

For more information, visit www.celebration.fl.us.

The fountain in the spotless downtown center of Celebration 
reflects the community’s commitment to maintain a pristine and 
nostalgic atmosphere. (Photo by Bobak Ha’Eri from en.wikipedia)

The public 
employees of 
Celebration scrupu-
lously ensure the 
community is kept 
clean. Littering is 
sti�ly and imme-
diately �ned and 
leaves are removed 
from walkways at 
the �rst feasible 
opportunity. (Photo 
by Bobak Ha’Eri 
from en.wikipedia)

Only the residents’ personal vehicles have a 21st century look in 
Celebration. The architecture, streetscape and public �xtures were 
all designed to emulate a 1950s feel. (Photo by Jade-Orlando via 
English Wikimedia Commons)
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The straightforward monochromatic city seal for Fergu-
son, Mo., contains the town’s name, date of incorporation, 
motto — “Community of Choice” — and a representation of 
the railway station that started it all.

The tenor of the seal reflects the no-nonsense dealings 
of William B. Ferguson, a shrewd entrepreneur who founded 
the city.

In 1855, as railways were extending westward, Ferguson 
consented to deed a 10-acre strip of his land to the North 
Missouri Railroad, later known as the Wabash Railroad.

But he insisted on one stipulation: the railroad was to 
build a depot on the land as a regular stop for trains heading 
to and from St. Louis, Mo., 14 miles to the south.

The railroad agreed and Ferguson Station became the 
� rst rail station directly connected to St. Louis. Business was 
brisk, and the depot became a dynamically busy stop by the 
end of the decade.

With the community centerpiece � rmly in place, Ferguson 
began to divide and sell the rest of his land to prospective 
businesses and homeowners.

Ferguson Station’s population grew rapidly during it 
fledgling years. The 1880 census recorded a population of 
185, which tripled in the following 10 years. By 1900 more 
than 1,000 people lived in the town, which was incorporated 
as Ferguson in 1894.

By the end of the 1800s, half a dozen passenger trains 
a day served commuters who worked in St. Louis, and Fer-
guson became a popular location for suburban executive 
homes.

The population doubled again between 1920 and 1930, 
and experienced an additional boom a� er World War II. The 
most recent census in 2010 revealed a population of 21,203.

The depot was the � rst communal meeting place for 
churches and organizations and served as the town’s only 
voting location.

The community � re alarm was an engine whistle from 
one of the ubiquitous trains in the rail yard. The whistle also 
signaled noon and suppertime, heralded in the new year and 
announced the end of both world wars.

At its peak, the station was sta� ed 24/7 and served 42 
freight and passenger trains a day.

The freight junction closed in 1948 and passenger rail 
service ended in 1960. The railroad ceased use of the build-
ing in 1988.

The city purchased the building in 1991 for $1. The station 
has been renovated and now houses an ice cream parlor.

For more information, visit www.fergusoncity.com. 

Ferguson, Mo.

CONSISTENTLY LEADING THE WAY...

You can trust Land Pride implements to 
complete task after task with the reliability 
and performance you demand. Whether your 
tasks are your hobby or your job, Land Pride 
will be your trusted companion. 

Folding Rotary Cutters from Land Pride cover 
widths from 12' to 20' and are rated for 40 up 
to 250 HP tractors. Whether you cut along 
highways or maintain your pasture, we build 
one that is just right for you.

Find your local dealer at landpride.com and 
ask for an NJPA quote.

TASK. TASK. DONE!

www.landpride.com
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FOR NEARLY 40 YEARS CLEARSPAN FABRIC STRUCTURES has been covering 
sand and salt with structural solutions that protect and provide easy access. 

INDUSTRY-LEADING WARRANTIES - ClearSpan structures are built to last. With triple-galvanized steel 
frames and durable covers, they can withstand corrosive environments and will compliment your 
business for decades to come.

COST-EFFECTIVE BUILDING SOLUTIONS - Drastically reduce construction costs, monthly utilities and 
maintenance requirements, while getting a structure that is superior in quality and functionality.

VISIT WWW.CLEARSPAN.COM OR CALL 1.866.643.1010  
TO FIND OUT HOW WE CAN HELP WITH YOUR STRUCTURE NEEDS

KEEP YOUR SAND AND SALT COVERED WITH   

CLEARSPAN FABRIC STRUCTURES

SATISFIES 
PURCHASING 

REQUIREMENTS
SATISFIES PURCHASING REQUIREMENTS

030117-CSS

IN-HOUSE F INANC ING IS  BACK - As low as 4.99%.
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“While only one day of the year is dedicated 
to honoring our veterans, American’s must 
never forget the sacri� ces many of our fellow 
countrymen have made to defend our 
country and protect our freedom.”

 — Congressman Randy Neugebauer

� e Municipal joins all who remember and honor the men 
and women who have fallen while serving in the armed 
forces of the United States of America.
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BUILDING AND

Focus on:

Since the Tree 
Action Plan went 
into place in 2006, 
Fairfax County, Va., 
has obtained a tree 
canopy coverage of 
this percentage.

Read more about tree 
ordinances and e�orts 

to reduce the urban heat 
island e�ect on page 24.

54%

Source: clevelandbanner.com/stories/city-construction-hits-5m-for-month,76755

The city of Cleveland, 
Tenn., collected more 
than $19,000 in build-

ing permit fees in February, generated by almost $5 million 
in planned residential or commercial construction, as well 
as additions, alterations and rehabilitation.

$5 million
A construction crew found a box with 
50 sticks of dynamite while working 
in Park City, Utah. The box is believed 
to be a relic of Park City’s silver-min-
ing era. The discovered forced the 

closure of nearby roads, the evacuation of people 
from their homes and a call to the Salt Lake Valley 
bomb squad.

Source: www.parkrecord.com/news/possible-dynamite-found-in-park-city/ 

50

The number of aging Pennsylvania 
bridges that Plenary Walsh Keystone 
Partners will be replacing in just three 
years through a public-private partner-
ship with the Pennsylvania Department 

of Transportation.

Source: parapidbridges.com/projectoverview.html

558

The required down payment on a 
home costing up to and not exceeding 
$150,000 thanks to a Columbia, S.C., 
community development program, 
which aims to make  
homeownership  
more achievable.

500

Learn more about how cities are attracting millennials on page 20.

The percentage of his/her adjusted 
monthly income a low-income vet-
eran with disabilities will pay for 
rent in the Carver Grove Apartments 
in Myrtle Beach, S.C. The city had 
purchased the land using a Com-
munity Development Block Grant 
before conveying the land to the 
Myrtle Beach Housing Authority, 
that is developing it.

Source: www.cityofmyrtlebeach.com 
/news_detail_T6_R44.php

30% The amount of tax money generated by 
the Blue Chip Casino located in Michi-
gan City, Ind.

Learn about cities that have accepted and declined casinos in their backyards on page 32.

GovWin+Onvia found a 10 percent growth in 2017 from 
2016 in government agencies focusing on reducing risk in 
construction bids and requests for proposals. Its report, 
“10 Hotspots in Government Contracting for 2018,” noted, 
“While in decades past, the public sector assumed more of 
a central ‘developer/manager’ risk-taking role in a project, 
newer process models such as design-build and construc-
tion manager at-risk (CMAR) have involved the major prime 
contractor earlier and increased their shared responsibility 
for overall outcomes and project success.

Source: www.onvia.com/market-research/special-reports/10-hotspots-government-contracting-for-2018

10%

$45,000,000

$
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There’s no magic bullet when it comes to cities attracting and retaining millennials, but factors like 
a¥ ordable housing, walkability, a vibrant arts scene and tech startups are certainly pieces of that 
puzzle. Look no further than the examples set by the mayors of Columbia, S.C., and Chattanooga, Tenn., 
in reaching this generation.

According to Mayor Steve Benjamin, Columbia doesn’t have much 
trouble attracting millennials as other cities of 
comparable size — Columbia has a population 
of about 134,000. He said the presence of sev-
eral higher educational intuitions contributes 
to a signi� cant segment of the youth popula-
tion. He acknowledges two other key factors 
that come into play as well.

“� e DNA of Columbia is very much de� ned by state government, 
colleges and Fort Jackson,” he said. “� ese three institutions shape 
our demography.”

While these pillars aren’t going anywhere, Benjamin doesn’t take 
them for granted. Instead, he knows that the city must be proactive in 
its approach to courting millennial talent because, as he said, they have 
a wealth of choices when it comes to seeking out jobs and companies.

“We recognize that in the world in which we live now young, talented 
professionals can live nearly anywhere,” he said.

He said his vision is to make Columbia a “community of choice,” and 
that means, among other things, continuing to invest in improving 

By LAUREN CAGGIANO | � e Municipal

A “Community of Choice”: 
What does it take to attract and retain millennials?

Mayor Steve Benjamin
Columbia, S.C.,

Pictured is Columbia, S.C.’s, Finlay Park 
fountain. It is the city’s largest and 
most visited park in the downtown area 
and has picnic tables, two playground 
areas and a cafe. During the summer, 
it hosts outdoor movies, numerous 
events and festivals. (Shutterstock.com)
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the quality of place. Downtown development speci�cally has been a 
focus for several years.

“We believe that all cities that people are emotionally connected to 
have a vibrant and attractive urban core,” he said.

In other words, they want a quality place to live, work and play. To 
that end, Benjamin said his team has leveraged local and state funds 
to reshape Main Street. He said downtown has seen about 100 new 
restaurants and bars open for business under that e�ort, which no 
doubt has brought more people downtown.

Entertainment comes in many forms, and sports is one of them. Ben-
jamin said the move to bring amateur baseball to downtown Columbia 
was well-received by the general public. Spirit Communications Park 
is a 365-day-per-year multi-use sports and entertainment venue and 
home ballpark for the Columbia Fire�ies.

Another win for the city, which falls under the “live” aspect of qual-
ity of life, is the city’s initiative to make homeownership within reach, 
especially for cash-strapped millennials. With a program available 
through community development, buyers may spend up to $150,000 
on a home, with only a $500 required down payment, regardless of 
sales price. Eligible properties are single-family homes within city 
limits. Quali�ed buyers may lock in low interest rates and don’t have 
to purchase primary mortgage insurance. Applicants must receive 
homeownership training provided by the city. He said the program 
works because it lowers the barrier to entry — a down payment — and 
encourages people to put down roots.

“It’s a way in which we can provide leverage to homebuyers and make 
a di�erence,” he said.

Chattanooga Mayor Andy Berke talks about a di�erent type of lever-
age when it comes to speaking to millennials. He said while people 
may come to Chattanooga for job, they often stay for the outdoor scene.

“We’re becoming a place where people see us as having the (type of) 
lifestyle they want,” he said. “We have options for all kinds of people.” 
Biking, hiking, horseback riding, rock climbing and an active waters-
ports culture all contribute to that way of life and are in his words “one 
piece of that puzzle.”

Berke said the city, which has a population of about 177,000, can’t 
a�ord to put all its political capital in one area. �at’s why in recent 
years they have doubled the amount of downtown living units and 
invested about $1 billion in the city core. A lot of this investment has 
gone into loft-style housing and one-bedroom apartments — near res-
taurants, bars and entertainment. Berke said his goal is to grow the 
number of downtown residents from 12,000 currently to 19,000 by 2020.

At the same time, he said his administration has been keen on 
attracting jobs and companies that appeal to millennials. “We want 
the jobs of tomorrow and the people who are going to be running 
those companies,” he said about the city’s commitment to economic 
development.

And it seems to be working. Many companies in the insurance, 
health care and technology industries have established or grown their 
operations in Chattanooga. Berke points to the Innovation District as 
an example of making sure “more people have an opportunity to par-
ticipate in the economy.” He said Chattanooga was among the �rst of 
its size to embrace such a concept — a distinction of which he’s proud.

Located in the heart of downtown, this vibrant and walkable area 
contains Chattanooga’s main downtown public spaces and a host of 
co�ee shops and eateries, linked by attractive streets, a bike-share 

program and free downtown electric shuttle. Creators and innovators 
of all kinds collide here. Nonpro�ts, artists and students alike interface 
in the new knowledge economy. It is his hope that sparks will �y from 
dialogue and that people from diverse backgrounds and interests will 
collaborate.

“It’s not just about technology, but providing a mix of people,” he said.
And these people have certain expectations when it comes to infra-

structure. �at’s why, according to Berke, Chattanooga has the fastest, 
cheapest and most pervasive internet in the country, if not the world.

“�at means that anyone, anywhere they live has access to 10 GB per 
minute service,” he said.

Internet may keep businesses connected, but other investments 
connect people in a di�erent but important way. For example, Berke 
said the city has a public art department to “enhance the quality of 
place.” Local government has also worked hard on advancing the area 
music scene. In other words, it’s about providing opportunities of all 
kinds.

“We want to make sure young people see it as a place where they have 
things to do,” he said.

People visit Chattanooga, Tenn.’s, downtown for the Nightfall 
Music Series. (Photo provided)

Chattanooga o�ers a vibrant downtown scene that draws millen-
nials. Pictured is Pints and Pedals — the original and ultimate bike 
pedal tour bar crawl. (Photo provided)
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Internet service becoming extra tool 
to draw people and businesses in

Municipality-owned internet has its pros and cons, according to Sebewaing, Mich., Light & Water 
Department Superintendent Molly McCoy, but given the recent governmental battle with net neutral-
ity, the option for cities to provide open internet to residents is appealing.

Nationwide companies often monopolize geographic coverage areas, 
forcing customers left with a lack of variety to pay skyrocketing prices 
for subpar service. In addition, the Federal Communications Commis-
sion’s battle with net neutrality has left the state of the internet’s future 
up in the air. Cities that o�er internet and streaming services hold an 
advantage over those that don’t: �eir residents may take advantage of 
open airwaves regardless of FCC regulations.

�e city of Sebewaing is one of 40 in the state that operates as an elec-
tric utilities municipality, as opposed to using gas resources. �is proved 
to be an advantage in 2013 when residents and businesses alike began 
encountering trouble getting a reliable internet connection, and the city 
looked into municipality-provided services. Since the city was already 
hardwired for electricity, all that needed to be added was the �ber optic 

wiring and routers to participating entities. While there are some quirks 
the city is still working out, overall the investment has been a positive one.

“�ings have been really good for us here. We were essentially operat-
ing with dial up services and speed until this addition,” McCory said. 

“People who come in from outside towns have been very impressed and 
it’s been one of those things that anecdotally we hear that people have 
chosen Sebewaing over other towns because the internet is an attractive 
feature. �is helps to close the digital divide—internet is an a�ordable 
and available option for all houses in our area.”

In order for the investment to be cost e�ective, McCoy said the city 
needed 50 percent of residents to buy into the idea. �e municipality-
provided internet currently provides services to nearly 60 percent 
of residents.

By CATEY TRAYLOR | �e Municipal
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“�e whole town is set up so we can con-
nect any customer who wants to,” she said. 

“For the most part, people are rapidly hop-
ping on board. We also see people coming 
to us as soon as their current contracts end 
with outside providers, but, of course, you’ll 
always have the people resistant to change.”

Logistically, the city provides internet 
services for homes. �ere are four plans to 
choose from that range from 30 mbps to 1 
gig, and the options are a�ordable, with the 
lowest plan starting at $35 per month and 
the most expensive being $160. �e cost 
includes a combination modem/router for 
customers, and the technology can operate 
as a wired or wireless device.

“We set this up with the intention of being 
the cheapest service with the fastest speed,” 
McCoy said. “We have customers with sev-
eral kids who stream various services, and 
we’ve found that they can do everything they 
need with no problems at all.”

Residents have to sign up for their own 
accounts and can download any services 
they’d like. �e city does not have access to 
resident or business accounts.

�e many advantages of the system largely 
outweigh the few challenges the city has 
faced, McCoy said.

“We’ve had some glitches, which is to be 
expected, but now we’re having good luck 
with our technology and have been learning 
as we go,” McCoy said. “�is was a fantastic 
project for us. We had the support of both 
town leaders and a want from the commu-
nity to get this done and I’ve been incredibly 
impressed.”

Sebewaing is not the only city to explore 
municipality-provided internet. Hundreds of 
towns around the nation have begun o�ering 
this service to residents, including the city of 
West Plains, Mo. Local o�cials began install-
ing a �ber ring around the city and public 
Wi-Fi hotspots throughout downtown nearly 
a year ago, and Community Marketing Direc-
tor Todd Shanks said the additional feature is 
a draw for the area.

“Being able to o�er fast and a�ordable 
internet is a must for a community our size, 
particularly when trying to compete against 
larger metropolitan areas for businesses 
and investors. We are hoping that by provid-
ing this incentive it levels the playing �eld or 
maybe even tilts it to our favor,” Shanks said. 

“For our residents, it could be another ame-
nity to living in West Plains, much like our 
quality healthcare, fantastic schools, higher 
educational opportunities and small town 
way of life.”

As of now, there is no concrete timeline 
for complete implementation in West Plains, 

but the city is aiming to have completed this 
project by the end of 2023, and the expecta-
tion is signi�cant.

“�e West Plains community has su�ered 
some key economic development losses in 
recent years, and the broadband project is 
just one example of the city’s renewed focus 
on economic development,” Shanks said. 

“�e sum total, we believe, will make West 
Plains a very attractive place to do business, 
which in turn will help grow our economy.”

�e largest bene�t to the municipality-
provided internet undertaking, McCoy said, 
is the ways in which the service impacts life 
for residents.

“We’ve been a source of competition for 
outside providers,” she said. “We’ve seen 
them step their game up by either decreasing 
price or increasing speeds, and that’s a good 
thing for the community. If our residents 
can save a few bucks each month on inter-
net, that’s more money they can invest back 
into our local businesses, and for us, that’s 
worth it.”

ABOVE RIGHT: Sebewaing became the �rst 
gigabit village in the state of Michigan. Its 
internet has been anecdotally been cited 
as a reason people have moved in. (Photo 
provided)

Positioned on Michigan’s “thumb,” Sebewaing o�ers not only internet service but great 
views of Saginaw Bay. (Photo provided)

LEFT: In areas with very few internet 
providers, some cities are laying their 
own �ber optic wiring to provide citizens 
with a�ordable internet. In some cases, 
municipality-owned internet can provide 
an added incentive for people and busi-
nesses to settle in one city versus another. 
(Shutterstock.com)
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A
s more communities go big 
and go green, the focal point is 
more in green tech rather than 
green plants. Technology is 
sometimes easier to implement 

than the naturally grown products of the 
planet, but even trees are gaining rights when 
it comes to zoning and ordinances. � e heat 
island e� ect is taking over cities and towns 
as they continue to grow, creating an array 
of issues that can be counteracted with the 
simple action of planting and maintaining a 
few trees.

Changes without inconveniences
While newer parking lots and buildings 
have requirements to incorporate a certain 
amount of trees during or after development, 
older places face no such rules. Louisville, 
Ky., completed an experimentation in its own 
City Hall parking lot, an older parking lot that 
had no trees or shading that was contributing 
to the city’s heat island e� ect.

� e project extended over a few week-
ends in spring of 2017, where volunteers cut 
into sections of the parking lot, dug out the 
debris, set and planted nine trees and leveled 

the section with porous concrete. � e hope 
was for the city to set an example and pos-
sibly capture other people’s attention so they 
may implement the idea in private parking 
lots, but the city is still con� guring a dollar 
amount it would cost since there was so 
much volunteer assistance.

“I was thrilled with the project. I absolutely 
see this as a long-term solution, especially 
with Louisville’s significant urban heat 
island problem,” commented Maria Koetter, 
director of o�  ce of sustainability. “Putting 
as much shade as you can over impervious 

By ELISA WALKER | � e Municipal

Urban forestry takes a serious turn 
for the betterment of humankind

Going out on a limb —
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surfaces is vital. Trees provide cooling; they preserve stormwater, 
improve air quality, add beauti�cation and all these other bene�ts.”

After discussing it for a few years, di�erent city agencies partnered 
to get the job done. �e project was spearheaded by one particularly 
passionate champion at the Parking Authority of the River City who 
was able to coordinate e�ectively with everyone. �e general public 
had not taken much interest in the project, but it did capture the 
attention of other organizations in the area, prompting them to ask 
questions. �e project didn’t impact the amount of parking spaces 
available nor did it really impact the city employees who parked 
there since everything took place on the weekends, but there were 
challenges.

Gathering volunteers for Saturdays could be a potential challenge 
for other municipalities looking to follow Louisville’s steps since 
employees may not want to give up their free time. Another obsta-
cle was that, of nine trees, four died. �e occurrence was puzzling. 
All were installed the same way, but the trees that died were all in 
the center section. While the reason is still a mystery, whether they 
drowned or if there was something in the soil, two more trees will be 
reinstalled in the center section in 2018.

Koetter added, “Hopefully, when we iron out the wrinkles, we can 
use this as a case study and promote it across (the board) for all new 
development areas and any parking lot.”

Rooting for action
Trees conservation is imperative for several towns and cities since 
it’s a part of their character. Preserving and conserving ordinances 
have been in place since the late 1970s in Fairfax County, Va., but as 
times change so does the need to harden the regulations in order to 
maintain the canopy coverage.

In 2006, the Tree Action Plan was put together as a 20-year strategic 
plan by all stakeholders from varying departments. Since then, the 
tree canopy has reached a 54 percent county canopy coverage.

“Virginia is a Dillon Rule State, meaning local jurisdictions only have 
the powers that the state legislature grants them,” explained Keith 

Cline, director, urban forest management division. “�e only way we 
could have a tree conservation ordinance in the �rst place and then 
strengthen it was if the legislature passed a law that said communi-
ties can have an ordinance that can require tree preservation and can 
require minimum canopy coverage.

“It took an e�ort by Fairfax County, (which) took the lead in the state 
by going to Richmond. It was working with the development industry, 
citizens’ groups and all the stakeholders involved to make it possible. 
It took a concerted and cooperative e�ort for everyone to convince 
the legislature to pass it.”

�rough teamwork and excellent communication, Fairfax County 
created headway for tree regulations for public and private prop-
erty. All departments continue working together as most ordinances 
passed must be compatible and in sync with already existing ordi-
nances. Tree conservation overlaps with stormwater management, 
zoning and several other ordinances when it comes to a development 
process. Working in isolation isn’t an option.

Regular meetings occur with engineers who are submitting plans; 
then everyone else on the team meets to run over requirements and 
other issues to create balance and coordination. While there is

DEVELOPING A TREE 
CONSERVATION PLAN

Involve all the stakeholders and meet together to discuss 
important topics such as:
•  What are the goals?
•  What are the implications of an ordinance?
•  Will there be a requirement of a certain canopy coverage 

and what does it mean?
•  How will it impact development in the building industry 

and economic development?
•  What would the community like to see?
•  How does it impact the environmental and socio economi-

cal values trees provide?

LEFT: Fairfax County, Va., urban foresters climb a slope to monitor 
some hemlocks in the county. (Photo provided)

The urban forest management division reviews site plans and 
inspects construction sites to ensure that requirements are 
being met. Fairfax County has eight urban foresters involved with 
planning and applying tree conservation ordinances during devel-
opment. (Photo provided)
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good compliance in terms of requirements 
being met, there are still challenges the com-
munity faces.

It isn’t against any rule to remove some 
trees so long as the canopy percentage is 
met and preserving some of the trees can be 
di�  cult on a small site. As a result, there’s 
con� ict around the change of the neighbor-
hood. Most of the trees being removed are 
large mature trees, and after construction, 
they are being replaced with saplings that 
will take years to reach the maturity of the 
tree removed.

“� ere aren’t large open spaces being devel-
oped. � e county is fairly built out so a lot of 

the development now going into neighbor-
hoods (is) removing old smaller houses to 
put in a large house,” said Cline. “� e devel-
oper has to do a lot of things around a small 
lot, and it’s getting more di�  cult to preserve 
trees. � e community is seeing a lot of trees 
being removed. We’re trying to work closely 
with everyone involved in the development 
process, including citizens’ groups and 
homeowners’ association.

“Some of issues aren’t easy, but I think our 
ordinances are very strong, clear and give us 
something to go by that we can work with all 
of those involved.” 

In Memoriam
Shortly a� er the parking lot project in Louisville was completed, David Gross, the 

o�  street operations administrator for Parking Authority of the River City who cham-
pioned the project, died suddenly. He was spoken of as a passionate individual with 
great green infrastructural ambitions to improve the quality and sustainability of life 
in Louisville.

Louisville, Ky., urges other municipalities 
to move ahead with thoughtful designs on 
how to plant trees in parking lots.
 (Photo provided)

·
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One of the issues facing this 
tiny house craze is the various 
de�nitions of a tiny home. Some 
can be considered single-family 
homes on a single lot, others 
would be considered multiple-
family homes on a single lot and 
still others are more similar to a 
subdivision.

Des Moines, Iowa
In Des Moines the concept of multiple tiny 
homes was brought to the city at a pre-appli-
cation meeting. �e interested party was 
hoping to learn more about the processes 
necessary for such an endeavor and code 
requirements though they have not formally 
submitted any application.

Michael Ludwig, planning administrator 
for the city, explained, “In Des Moines, they 
were encouraged to apply under existing, 
planned unit development. �eir plan was 
more similar to a campground with pods of 
tiny homes around a community building. 
Realistically their concept at the time was 
more like little cabins.”

�e biggest issue appeared to be attempting 
to �nd a property within the necessary budget 
and proposing a rezoning process. Neighbor-
hood meetings must then take place to gauge 
the reactions of the local residents. Ludwig has 
not been informed that any meetings were held 
by the interested party to pursue this process.

A minimum square footage for living require-
ments must also be met under the city building 

By NICHOLETTE CARLSON | �e Municipal

Cities adapt building codes 
in response to tiny homes
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codes. “With the existing code perspective 
and lot size requirements, it was hard to �t 
into existing code requirements,” shared 
Ludwig. He went on to state the city’s biggest 
overall concern with the idea proposed was 
that each unit did not have its own bathroom, 
which would make it a challenge to call the 
unit a single-family home.

Other concerns involved the accessibility 
to sewer and utilities in places the interested 
party had chosen as areas of interest. �e �re 
department had concerns regarding access 
to the homes and the durability of materials 
was brought into question. Although not in 
the original plan, the interested party was 
encouraged to include some form of porch 
or semi-private space outside of the dwelling.

Prototype homes were built with the assis-
tance of local churches to help bolster support 
for transitional housing. In order to gain 
awareness, these home prototypes would be 
parked at various churches throughout the 
city. If it was determined that this tiny home 
campground would not be appropriate within 
city limits, the city has considered plans to 
either get services to them or have certain ser-
vices provided on site if an acceptable place 
was discovered in the unincorporated metro 
section of the city.

With many services for the homeless avail-
able within Des Moines proper, Ludwig went 
on to say that there are many housing options 
available for individuals or families who are 
struggling.

“Des Moines, as a central city, has a lot of 
early, turn of the century housing and post-
World War 11 GI housing, which are very 
modest, smaller homes that are already 

available,” Ludwig said. “Our housing stock 
provides smaller, more historic tiny homes 
in Des Moines proper that are not in the 
surburbs. If people really want to downsize, 
there’s quite a bit of opportunity for them 
to downsize without going to the tiny home 
aspect.”

Des Moines is showing progressive move-
ment with its zoning ordinances by drafting a 
code for the �rst comprehensive rewrite since 
1965. In this newly drafted code, such issues 
are addressed with the proposal to allow some 
accessory housing units as well as lowering 
square foot lot requirements to potentially as 

small as 50 feet wide. In this way they are trying 
to address both a�ordability and the desire for 
smaller lot sizes. A best-case scenario for this 
code would see it e�ective Sept. 1; however, it 
is dependent on the extensive review period. 
�e city has addressed many of the commu-
nity’s questions and concerns but it still must 
release a public hearing draft. After this is done, 
it will be approximately four months until the  
code changes can go into e�ect. “It has been 
a long and arduous process,” Ludwig claimed.

“In general, between building codes and 
rental codes for minimum occupancy and 
square footage, there is probably some 

The interior of a tiny home includes the basic necessities of any other home, simply in a 
signi�cantly smaller space. Some can even include multiple bedrooms and a lo� area. 
(Photos provided)

ABOVE LEFT:  A variety of tiny homes can 
be constructed. Some can be a small home 
on a foundation, similar to other single-
family homes, and others can be on wheels, 
which are more similar to a mobile home. 
(Photo provided)

LEFT: Tiny home communities seem to be 
more popular outside of city limits, such as 
The Dwellings in Tallahasse, Fla. However, 
the city’s building code requirements 
would be the same as anyone pursuing 
building a single-family home subdivision. 
(Photo provided)
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kind of minimum threshold per living occupants,” Ludwig commented. 
“Building codes are at least cognizant of a tiny home, though many 
would still have bathrooms, gas and electric.”

Tallahassee, Fla.
Just as in Des Moines, city o�cials in Tallahassee are working on a 
case-by-case basis on the de�nition of what constitutes a tiny home. 
John Reddick, senior planner in the growth management department 
in land use and environmental services, discusses the requirements 
for four options that he has considered.

Other than meeting the Florida building code, if an individual 
wishes to build a tiny home as the primary structure on a single lot then 
the city has no restrictions in terms of minimum house size. “It would 
just have to be within a zoning district that allows single-family homes, 
typical of any other style of single-family home,” Reddick explained.

However, this does not include speci�c neighborhoods that have 
their own home size and design requirements.

If a tiny home were to be built on wheels, then it would likely be 
de�ned as a mobile home. Under this designation, it would only be 
allowed in particular zoning districts. Certain development standards, 
such as property line setbacks for that zoning district, would still need 
to be met.

Another way in which a tiny home might come into play would be 
as a mother-in-law suite. �is would involve a home being built on the 
same lot as an existing house but smaller than the existing house.

Tallahasee tiny home  
building requirements

•   Each dwelling unit must have a minimum of one habitable 
room that is at least 120 square feet of floor area and 7 feet in 
horizontal dimension.

•   Other habitable rooms must have a floor area of at least 70 
square feet. The only exception for these is a kitchen.

•   Ceiling height of all habitable spaces should be at least 7 
feet high. Some exceptions can include sloped ceiling and 
bathrooms. Speci�c speci�cations and dimensions also exist 
for any stairways inside the dwelling.

•   Each dwelling must have bathroom facilities and a kitchen 
that includes a sink.

•   All plumbing �xtures must be connected to an approved 
water supply that is able to provide both cold and hot water 
as well as either a sanitary sewer or approved private sewage 
disposal system.

•   Every sleeping room, along with habitable attics and 
basements with one or more sleeping rooms, must have a 
minimum of one emergency escape and rescue opening.

•   Each dwelling must also contain a means of egress as well 
as an egress door that is side-hinged and a minimum of 78 
inches tall and 32 inches wide when opened 90 degrees. The 
egress door should be easily opened from inside the dwelling.
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“In this case, we do have a size restriction,” Reddick clarified. “But 
the tiny home concept typically prevents them from approaching 
our maximum size restrictions, so we rarely run into that issue.” 
The necessary requirements for this type of tiny home would be 
that it must be set on a foundation, not on wheels, and would be 
subject to the same development standards as any other similar 
structure.

For a tiny home community, the requirements would be the 
same as pursuing a typical, single-family home subdivision. In this 
option, depending on zoning requirements, they could potentially 
have the option of either each tiny home being built on its own lot 
or multiple units being built on a single lot if multi-family homes 
were allowed. Any pros and cons related to a tiny home community 
would simply depend on what the developer was looking for in 
the project. Normal permitting and development standards would 
still apply.

A widely publicized tiny home community is The Dwellings. It 
is a program-based housing option made available to single men 
and women as well as families with children. Applications must be 
filled out for acceptance and, once accepted, they are given three 
housing floor plan options — small, medium and large — in which 
one, two or three individuals can reside respectively.

“This falls outside city limits so it was permitted through Leon 
County Development Services and the environmental manage-
ment department,” Reddick explained.

A tiny home has been presented as a good option for those strug-
gling with a�ordability or homelessness as well as for those 
searching for a more minimalist lifestyle. They are small dwell-
ings that typically consist of at least a living space, bathroom and 
kitchen.(Photo provided)
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There has been gambling in the U.S. since the beginning. Yet, over 
the years, how it’s regulated has varied, and the same goes for how 
the general public and local governments perceive it.

Currently, the nation is seeing the possibil-
ity of signi� cant gambling reform, especially 
when it comes to sports betting because 
experts expect the law prohibiting states from 
allowing sports gambling to be overturned by 
the United States Supreme Court soon.

� is could mean a serious increase in 
money to the state and local governments. 
According to a white paper released by the 
Massachusetts Gaming Commission on 
March 1 titled “Massachusetts Gaming Com-
mission Public Meeting #237,” allowing sports 
betting to be legally regulated would generate 
between $8.6 and $61.3 million for the state 
annually.

If the law is overturned, it will then be up to 
state government o�  cials on whether or not 
to allow sports betting in their state.

Even though the overall � nancial impact of 
sports betting on a state would be signi� cant, 
there still may be many states that elect not to 
allow it, similar to how more than 200 munic-
ipalities in Pennsylvania recently exercised 
their right to prohibit a mini casino from 
coming to their towns. � us, forgoing the 
robust � nancial contributions that a casino 
would likely bring to the community.

� e reasons local governments choose 
to exercise this right are varied. Some local 
municipalities said that they didn’t have the 
room for it while others thought that having 
one would go against their conservative 
ideology.

“I don’t have anything against other town-
ships doing that,” said Rodger George, a 
supervisor in Armstrong Township, Pa. “But 

we just decided that we didn’t want one. We 
don’t even have any bars or alcohol in this 
township. We don’t have anything like that.”

Part of this is also the township’s desire 
to remain “rural” by preventing too many 
businesses from inhabiting the area. George 
said the decision for his town to vote against 
hosting the casino was unanimous and the 
deliberation process was relatively quick, 
with little support for possibly hosting a 
casino.

Other Pennsylvania municipalities and 
local governments prohibited the casino 
simply because of geography: � ey would 
not have anywhere to put one, even a casino 
that’s referred to as “mini.”

“� at’s a large facility,” said Mary Swankler, 
the borough manager of North Irwin, Pa. “We 
don’t have anything like that. Nothing.”

Swankler said that if her borough did have 
space, she suspects that there would have 
been a debate amongst residents, which she 

By ANDREW MENTOCK | � e Municipal

A casino in your backyard?

Shutterstock photo 
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already heard rumblings of when Pennsylvania lawmakers said they 
could have a casino in the �rst place. Ultimately, she is unsure what 
would have happened if North Irwin did have the capacity to host one, 
but she does understand why some residents were ethically opposed 
to it.

“When you walk to a casino, what’re the things that you see on the 
walls and in the elevators?” Swankler said. “(A sign that says) if you 
have a gambling problem, then call this number. (Gambling) addic-
tions like that destroy families just like any other addictions do.”

According to Casino.org, an online site for gamblers, places where 
gambling is part of the culture are more likely to have larger percent-
ages of their population dealing with a serious gambling problem. For 
instance, a Web Wallet analysis titled “2017’s Most Gambling-Addicted 
States” determined that Nevada experienced more “excessive gam-
bling” than any other state in the U.S., followed by South Dakota and 
Montana, which also have a signi�cant gambling culture.

Overall, more than 2 percent of adult Americans are said to be 
impacted by gambling disorders.

However, it’s unclear how much casinos themselves are contrib-
uting to this problem. Obviously, they provide an avenue for adults 
over the age of 21 to readily gamble, but what else are they doing to 
contribute to the problem?

“�ere’s the old adage, when you go to the casinos in Las Vegas or 
even if you go to the casinos here, there are no clocks,” said Mike Seitz, 
who is in charge of economic development for LaPorte County, Ind., 
home to Blue Chip Casino. “�ey don’t want you to know what time 
it is. �ey want you to stay there and gamble. �at’s why they have 
the restaurants there because they want you to stay and eat and then 
go gamble again.”

�at’s why, as Swankler said, many casinos also have signs and 
literature available to help people with gambling addictions. Addi-
tionally, to combat some of the potential damage it may have done to 
the community — perhaps also to its image — the Blue Chip Casino 
also participates in a number of charitable events.

Each year, the Blue Chip Casino hosts many events in the commu-
nity to bene�t charities and other nonpro�t organizations, such as a 
large silent auction where all of the proceeds go to the United Way. 
And that’s only the tip of the iceberg when it comes to the economic 
impact it has on the county.

“It really helps the community in many di�erent ways,” Seitz said. 
“First of all, it employs a lot of people and all of those people pay 
taxes, which really helps out all of the communities. �e Blue Chip 
is very generous in helping and supporting nonpro�t organizations 
throughout the community. Blue Chip provides �nances or money 
for developing in Michigan City and LaPorte County.”

In fact, in the Indiana Gaming Commission’s 2017 annual report, 
more than $45 million in taxes were generated from the Blue Chip 
Casino, with roughly $38 million coming from wagering tax and 
roughly $7 million coming from casino admission tax. Much of that 
money goes to LaPorte County, Michigan City and the state of Indiana.

�at’s why, even given some of the di�culties that a casino can 
cause for its community, Seitz views the Blue Chip Casino as a net 
positive.

“It’s one of the economic engines of the community and an asset to 
Michigan City, the city of LaPorte and the county,” he said.

Casinos can contribute to a number of problems in its community. 
It can ruin families and lives, but the gambling industry signi�cantly 
bene�ts municipalities and creates thousands of jobs while providing 
its community with ample economic development. It’s no wonder 
that so many people are divided when it comes to a casino’s overall 
impact. 

The Blue Chip Casino in Michigan City, Ind., has generated more 
than $45 million in taxes. The casino has also participated in 
numerous charitable events raising money for LaPorte County 
nonpro�ts. (Public domain via Wikimedia Commons)

Concerns of gambling addiction and its potential impact on the 
community and local families has led some municipalities to turn 
away proposed casinos. (Shutterstock.com)
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Every community has a story to tell. It may include the notable 
people who once called their city or town “home,” the important 
innovations and industries that contributed to the growth of the 
nation as well as the quirky claims to fame that put their municipal-
ity on the map. No matter what makes your community special, its 
history is embedded in the buildings, grounds and other tangible 
evidence that pays tribute to days gone by, and it is important to 
keep that history alive.

Shelby, Ohio, understands how vital historic 
preservation is to a municipality and it is 
doing its part to preserve the past for present 
and future generations. By earning its Certi-
� ed Local Government status, it is now able 
to apply for federal and state grants that will 
help rehabilitate registered historic proper-
ties for the bene� t of all Buckeyes.

“We did some serious work to achieve 
that status,” said Patricia Carlisle, chair of 
the Shelby Historic Preservation Commis-
sion. “It took us the better part of eight or 
nine months, and we were very blessed to 
have some people from the Ohio History 

Department who gave us some tips on col-
lecting the information necessary to our 
portfolio that was sent � rst to the state and 
then on to Washington, D.C.”

Creating an action plan
In order to become a CLG, Shelby had to 
create a quali� ed commission of � ve mem-
bers who designate historic properties and 
review changes to the historic environment. 
� e city also had to have an ordinance 
designed to protect historic resources and 
o� er guidance to those wishing to make 
changes to historic sites, buildings and 

districts as well as a procedure for identify-
ing historic properties that can be surveyed, 
recorded, designated locally and nominated 
to the National Register of Historic Places. It 
also had to create a public participation pro-
gram that invites and encourages citizens to 
engage in the community’s historic preserva-
tion program.

It was a lot of work, but in the end, it was 
worth it. Now that its status as a CLG is o�  -
cial, Shelby has just applied for a $20,000 
grant that will enable it to create a solid pres-
ervation plan that will help it prioritize what 
projects it needs to tackle over the next � ve 
to 10 years.

“� e money will help us hire a professional 
to assist us with the plan draft, make sure all 
of the components are in place and that it 
is a nice package that is unique to Shelby,” 
Carlisle said. “One project that means a lot 
to us is the Historic Center District that has 
been on the National Register since 1982. 
� e buildings can use some touch-up, some 
refurbishing and some rehabilitation so that 
they can be repurposed.”

By JULIE YOUNG | � e Municipal

Shelby earns CLG status
for historic conservation

Preserving the past:
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Where’s the �re?
One project that will likely bene�t from the preservation plan in time 
is the Shelby �re station, which was built in 1872. For decades, the city 
has been in need of a new building for its �re department, and when 
local businessman and philanthropist Grant Milliron o�ered to donate 
the money for a new one, Shelby Mayor Steve Schag said it was a “grant” 
the city couldn’t turn down.

“Mr. Milliron had been directly impacted by the Shelby Fire Depart-
ment, (which) came to his aid when his recycling facility was impacted 
by a major �re,” Schag said. “With the new building, everything will be 
under one roof where our vehicles, at the current moment, are stored 
on other sites.”

While the footers for the new building have been poured and the 
city is excited about the new �re station, there is a lot more buzz about 
what is to become of the historic site.

“It is an important building and we realize that, so at this time, we are 
having it evaluated by an engineer for structural stability, and when 
we received those results, then we will turn the recommendations over 
to the city council and then begin making future plans for what we 
might do with it,” he said.

Tom Claybaugh, a local resident who has been involved with Shelby 
history for three decades, said when considering a site for historic pres-
ervation, it is important to get the public interested in it and invite their 
input. He said the more you encourage the public to get involved, the 
better the outcome.

“History isn’t only about what happened in the past,” Claybaugh said. 
“History is made every day, and when you preserve those things that are 

important for future generations, it can help a community’s economic 
development in the here and now.”

And that bene�ts everyone. According to the National Trust for 
Historic Preservation, there are six practical reasons to preserve old 
buildings. Naturally, there is intrinsic value in keeping buildings that 
are constructed of quality materials and rare hardwoods. A building 
may be full of interesting details and hidden gems that cannot be 
reclaimed once they have been destroyed. New businesses actually 
prefer to be in old buildings as do other organizations — as demon-
strated by Shelby’s only library, which is on the National Register of 
Historic Places. Older buildings tend to attract people, which can 
encourage foot tra�c and spending in a community’s downtown or 
main street districts. �ey are a reminder of a city’s cultural heritage, 
and once they are gone, they can never return. Shelby’s rich history 

is one that Carlisle, Schag and Claybaugh are determined to preserve 
now and in the future.

“As I get older, preserving history has become more and more 
important to me,” Claybaugh said. “You appreciate the years that are 
behind you and you want to make sure to try and keep the past intact. 
Of course, not every building can be saved, but I think we should do 
what we can to separate the good ones, resurrect them a bit and make 
sure everyone bene�ts from them.” 

RIGHT: The Shelby Bicycle Company manufactured bicycles in 
Shelby from 1925-1953. Among its catalog of bicycles were the 

“Lindy Flyer,” named for aviator Charles Lindbergh, and the Donald 
Duck bicycles of the ’50s. Pictured is a Donald Duck bicycle that is 
on display at the Shelby museum. (Photo provided)

LEFT: Shelby, Ohio’s, Historic Center District, which has been on 
the National Register since 1982, will be one bene�ciary of the 
city’s Certi�ed Local Government status. This status will open the 
way to seek grants to fund touch-ups, refurbishing and rehabilita-
tion. (Public domain photo)

RIGHT: With a new �rehouse being built on another location, 
Shelby’s historic �re engine house will be structurally examined 
before a new purpose is determined. (Photo provided)

Shelby, Ohio
Founded: 1834
Incorporated: 1921
Population: 9,171 (2012)
Notable history: The world’s longest-lasting incandescent 
light bulb — known as the Centennial Light — was created in 
Shelby; it has hung from the ceiling of a California �rehouse 
for nearly 113 years. The city was also home to Shelby Gum 
Co., the manufacturer of Shelby’s Original Blow Gum. A 
pioneer in cycling, the Shelby Bicycle Company was located 
there, and each July, the city holds Shelby Bicycle Days.
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The digital age has brought about a number of advancements in law enforcement procedures: from the 
way information is stored to how departments communicate. But while in many instances technology 
has improved the capabilities of a police department, in some ways it’s also made their lives riskier.

Securing data within law enforcement agencies is becoming more 
and more di�  cult as the amount of information police departments 
store online grows. An increasing number of departments are utiliz-
ing body cameras and that footage has to be kept somewhere. � is is 
also true when it comes to evidence and other pieces of information.

“If you run an organization, being hacked is an issue because you 
are a target,” said Justin Fitzsimmons, a program manager in the 
High-Tech Crime Training Services department of SEARCH. “No 

matter what your organization is doing, the data that you’re holding 
(and) storing online makes you a target.”

Of course, it is critical to the justice system to have evidence and 
other information that police o�  cers gather kept out of the hands of 
hackers who may use it for malicious reasons. � e scary part is that 
there are a number of ways for hackers to target police departments.

“For example, if you’ve got a police department that has everything, 
all their reports and evidence, stored on a network-enabled com-
puter,” Fitzsimmons said. “If that computer isn’t partitioned o�  from 

By ANDREW MENTOCK | � e Municipal

Securing vital data within
law enforcement agencies

Hackers are zoning in on law enforcement 
agencies, which are storing more data 
online than ever before. With ransomware, 
hackers can hold data hostage unless they 
are given an o� en sizable sum of money. 
(Shutterstock.com)
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the internet, potentially anything that’s in there is at risk for some type 
of intrusion event. It could be as simple as a phishing scam that some-
one opened up on a computer that was connected to that network or 
to those servers, or it could be something much more nefarious in 
terms of an intrusion event by a sophisticated hacker.”

Unfortunately, Fitzsimmons said there is no way to ensure that a 
police department is completely safe from hackers; however, there 
are plenty of steps a department can take to minimize the threat of 
cyber attacks.

Awareness
�e �rst step in the process is to raise a department’s overall aware-
ness when it comes to potential cyber attacks — and that includes 
more than just sworn o�cers. Administrators, secretaries and anyone 
working within the department’s network needs to understand what 
the potential threats are and where they might encounter them.

“One of the biggest issues is awareness: making sure that depart-
ment personnel — not just sworn o�cers but everybody — is aware 
because it could be something as simple as an admin sta� clicking 
on a link in an email that they think is related to a case, when in fact it 
has nothing to do with the case,” Fitzsimmons said. “And embedded 
in that link is something that is going to allow that sort of backdoor 
or trojan to hack into the department’s network.”

Multiple prongs
�ere are multiple ways that a department needs to prepare itself 
when it comes to dealing with a potential cyber attack.

“�e second thing is it’s not a one pronged-attack,” Fitzsimmons said. 
“�ere are multiple prongs when it comes to dealing with this issue. A 
department needs to have multiple things going on at the same time.”

�is includes a plan for how everyone in the department can avoid 
cyber threats and what measures need to be put in place in order 
to combat attacks that occur. �at means also having specialized 
trainings.

“You need to train the people within the department to make sure 
they are not opening themselves or the department up with whatever 
they’re doing online,” he said. “If they need to use their work com-
puters, make them avoid places where they may run into phishing 
schemes and things like that.”

It’s also a good idea to come up with do’s and don’ts for each depart-
ment or position.

“A patrol o�cer is going to have a much di�erent responsibility than 
a detective who is handling cyber crimes or someone who’s handling 
serious physical abuse crimes or property crimes because that detec-
tive may have to use the computer and be a lot more active than would 
a patrol o�cer,” he said.

�is also means making sure everything is backed up in case infor-
mation is stolen. �at way a department isn’t at a total loss if a hacker 
comes along and steals all of its information

Create an adaptable plan
Hackers are coming up with new cyber attacks every day, so it’s 
imperative that a police department dedicates itself toward continu-
ally learning about new threats and updating the plan accordingly.

“�is is an ongoing plan, and it’s an ongoing process,” he said. “You 
need to �gure out the steps that are best for your department in terms 

of the size, in terms of the network capabilities, in terms of the network 
infrastructure, IT and what you have setup. It’s �guring out what you 
need on an ongoing basis, whether that means software patches or 
additional training.”

�is also means that o�cers and sta� should update their comput-
ers frequently.

“People always laugh at the software updates that you get but there’s 
a reason for that,” he said. “�ose patches are to cover the newest 
viruses that are out there, and if we don’t update our operating sys-
tems, whether it’s Microsoft, iPhone, or whatever, that we’re using, 
they were vulnerable. Our devices are vulnerable.”

At the end of the day, a police department needs to remember a 
hacker’s goal and be mindful of any sensitive information that they 
might be after.

“�e hacker or the person who is phishing for the information is 
generally looking for something that they are going to be able to (gain 
from, such as) selling �nancial information or identi�cation informa-
tion or using that information to gain control over the person they got 
it from,” he said.

The city of Atlanta, Ga., found several of its key computer systems 
shut down by hackers in March 2018. The hackers demanded 
$51,000 in Bitcoin to reenable a�ected systems. (Shutterstock.com)

Routinely updating so�ware can patch vulnerabilities in depart-
ment’s networks. (Shutterstock.com)
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O§ en when we hear about wetlands being restored or developed 
one thinks it’s for the conservation of wildlife, and while that 
might be true, the creation of wetlands has numerous bene� ts 
for cities and towns.

According to the Natural Water Summary on 
Wetland Resources by Mary Kentula, with 
the U.S. Environmental Protection Agency, 
there are three types of wetlands: natural, 
enhanced and constructed.

Natural wetlands are those that have been 
allowed to remain in their natural state 
despite development around them. Over the 
past few centuries, many natural wetlands 
were drained to accommodate human habi-
tats, changing the migratory pattern of birds 
and changing local climates.

Enhanced wetlands are those that have 
been restored or altered in some way to 
provide shelter for a particular species of 
birds or other wildlife. A constructed wet-
land is one that was created where one 
wasn’t before. Created wetlands are usually 

constructed to mitigate � ooding issues or to 
treat wastewater or agricultural runo� .

A fourth type of wetland being studied by 
Dr. Monica Palta is what’s being called an 

“accidental wetland.” Palta, a professor in the 
School of Life Sciences at Arizona State Uni-
versity, said, “In general, most cities have a 
big chunk of abandoned land that progress 
into natural systems.”

For example, in Detroit foreclosed proper-
ties became urban meadowlands as wildlife 
took over the abandoned properties. But she 
said most cities have water they need to get 
rid of and need a place to divert the water 
into. In Phoenix that is the dry bed of the Salt 
River while on the East Coast it was a large 
train yard and a multi-use area that became 
a dumping ground for the turnpike.

Accidental wetlands are fed by di� er-
ent water sources — precipitation, runo�  
from upland areas and discharge of treated 
wastewater. In accidental wetlands veg-
etation is naturally appearing. “Seeds are 
constantly being transported” by the wind 
or birds, Palta said; and if the plant is con-
ducive to water, it will hold. To designate a 

By DENISE FEDOROW | � e Municipal

This “accidental wetland” occurred 
naturally next to a turnpike in Jersey City, 
N.J. This is one of the accidental wetlands 
that Dr. Monica Palta, a professor in the 
School of Life Sciences at Arizona State 
University, has studied. (Photo provided)

Urban wetlands o� er 
numerous bene� ts

Wildlife soon moved into the neighborhood thanks to a created 
wetland in Albany, N.Y. This wetland was created to mitigate 
decades of flooding in the Hansen Avenue neighborhood of Albany. 
(Photo Provided)

40  THE MUNICIPAL | MAY 2018

M Parks & Environmental Services



wetland, Palta said it needs to have three criteria: plant life — two 
common wetland plants are cattails and phragmites — certain soil 
processes and water that stands for at least two continuous weeks.

“Accidental wetlands provide ecosystem services such as nutrient 
removal, heat mitigation, recreation and enjoyment, carbon seques-
tration, water storage, groundwater recharge and provision of wildlife 
habitats. �ey are formed not through deliberate restoration or man-
agement activity but as a product of land use and water infrastructure 
decisions by municipalities,” according to Palta in a paper written for 
Frontiers in Ecology.

Whether a municipality should encourage accidental wetlands is 
“contingent upon the type of service or disservice it might provide and 
whether it causes more of a bene�t or a nuisance,” she said.

One concern could be that the accidental wetland is breeding dis-
ease or mosquitos; however, Palta said studies have been conducted 
that show backyard containers are more of a breeding ground than 
wetlands.

Her studies have also shown that these wetlands do provide ben-
e�cial services, but she cautioned against a blanket approval for this 
type of wetland.

“�ey certainly require a di�erent set of conditions than other wet-
lands but are certainly worth taking the time to evaluate,” she said.

In Phoenix, the dry Salt River bed — abandoned when water was 
diverted to reservoirs — is being utilized by those in the neighbor-
hood and some homeless people as a place to get respite from the 
heat. She said that is a great bene�t of these wetlands, but signage 
should be posted to not come in contact with the water, particularly 
after a rain event.

Palta said, when she �rst began her study, she didn’t expect to �nd 
any type of bene�cial function so it has been “very encouraging to 
see that the ecosystem is functioning naturally — plants are thriving 
and the soil starts behaving like wetlands and its choosing to do it 
on its own.”

Constructed wetlands
One city that has seen success with creating wetlands is Albany, N.Y. 
Joe Co�ey, commissioner of water and water supply for the city, talked 

about the city’s experience. Prior to becoming commissioner, he 
worked as a consulting engineer and environmental engineer.

“During 2014 we had a couple of severe storms that dumped over 
3 inches of rain in 45 minutes. We had horri�c �ooding throughout 
the city,” he said.

�e catch basins and sewers were full, �ooding neighborhoods. 
After this event, Co�ey, the mayor and deputy commissioner held a 
public meeting and about 200 to 300 people showed up. Co�ey said 
they invited everyone to share and it was a long meeting.

“�ere’s only so many times that you can say, ‘I’m sorry, I under-
stand’ when you hear how they lost wedding pictures, childhood 
pictures and irreplaceable memorabilia because of �ooding,” he said, 
adding that the problem had been going on for decades.

�e mayor and neighborhood associations worked together and No. 
1 on the radar was two neighborhoods —Hansen Avenue and Ryckman 
Avenue. Co�ey said the plan was to accommodate the �rst 3 inches of 
rain. �ere was a two-part solution: creating gallery underground stor-
age for 750,000 gallons at Babe Ruth Field and an adjacent wetland 

The dry Salt River bed becomes an accidental wetland when water 
collects there a�er a rain event or from runo�. Dr. Monica Palta 
has been studying this accidental wetland to see if the ecosystem 
is functioning and was pleasantly surprised to �nd that it is with-
out any assistance. Locals come to this area to get some shade 
and respite from the Arizona heat. (Photo provided)

Construction of the created wetland in Albany was ongoing in this 
photo and water was already starting to collect. The wetland was 
part of a two-part solution to mitigate flooding in a neighborhood 
of the city that fell victim many times to “horri�c flooding.” The 
city also installed an underground detention gallery under a base-
ball �eld in the neighborhood. (Photo provided)

This is the created wetland in Albany, N.Y., in August 2017 — just 
six months a�er construction was completed and four months 
a�er plantings. Commissioner Joe Co�ey remarked that already 
at this point the wetland looked as if it had always been there. 
(Photo provided)
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that has the capacity for a half-million gallons of water. Both projects 
lie along the Beaver Creek trunk sewer.

At Babe Ruth Field the stormwater is separated into an under-
ground detention gallery, which acts like a detention pond but is 
underground, and then released back into the combined sewer to 
clean and separate �ow into the treatment plant before being dis-
charged into the Hudson River.

The underground gallery is made from semi-circle chambers of 
HDPE structures surrounded by crushed stone and covered with 
a membrane.

“In this case, we put an out�eld over it,” Coates said, noting the base-
ball �eld’s out�eld covers the detention gallery.

�e city received a “fair amount of funding” for the adjacent con-
structed wetland because it was recommended by the Department of 
Conservation.

“�e cool part of the wetland is within six months it looked like it had 
always been there,” Co�ey said.

�e purpose of the wetland is that it detains and slows down the rate 
of stormwater and also cleanses it.

“So it’s not just water o� the street; you get some settling of debris and 
other natural cleansing mechanics,” he said.

�is project received recognition from the Green Innovation Grant 
Program because of its water quality impact.

A pending project the city is working on is a way to collect and retain 
the stormwater in the underground gallery and use it to irrigate the out-
�eld. It is also working on connecting all the stormwater management 
facilities to manage release. It has an Opti system at the wetland so city 
workers can monitor when to open and close valves and how quickly 
or slowly to release the water after a rain event.

Co�ey said the city has the technology and wants to take full advan-
tage of it.

“With climate change, we’re likely to see more signi�cant extreme 
storm events. What used to be called 100-year storms are now called 
50- or 20-year storms because they’re happening with much more regu-
larity,” he said. “We’re certainly seeing that here.”

Co�ey said it cost about $1.8 million to construct the project with the 
capacity to handle 1.1 million gallons of water. He said there is some 
maintenance involved, but there’s also a recreational aspect for people 
to enjoy nature. �e completed project has also encouraged fauna and 
other wildlife to manage insects.

“We’ve not had a mosquito issue — there’s enough �ow so it’s not 
standing water,” he said.

Asheville’s wetlands and rain gardens
Asheville, N.C., completed two projects within the last four to �ve years 
utilizing wetlands and rain gardens.

Stormwater Services Manager McCray Coates shared the Craven 
Street project, saying it was a public-private partnership with New Bel-
gium Brewing and the Clean Water Trust Fund. New Belgium opened a 
new facility in Asheville and donated land for an easement and to widen 
the road in order to create a greenway. �e city created a parkland com-
plex that incorporates six-tenths of a mile of greenway.

“It’s where folks can interact with nature,” Coates said, adding that it 
is open to the public.

�e Craven Street project was completed last year and is in an area 
of the city known as the River Arts District, which is two minutes from 
downtown Asheville and a growing area. Coates said the city “included 
major stream restoration and put some neat plantings in there.”

Creating wetlands helps the city clean water, too.

Go online www.curtiscab.com for an authorized dealer near you

Insanity: nounInsanity: noun
Curtis replacement doors for the Gator Factory Cab feature:

• Durable, rust-proof aluminum construction
• Sliding door windows for improved ventilation
• Gas shock for smooth operation
• Less expensive than all-glass factory replacement doors

This created wetland on Craven Street in Asheville, N.C., was 
part of a public-private partnership with New Belgium Brewing. 
There’s a nearby greenway where folks can walk and enjoy nature. 
(Photo provided)
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This bioretention pond at Azalea Road in Asheville has more plantings than a normal 
retention pond for aesthetics and to help treat the stormwater. Stormwater Services 
Manager McCray Coates said any time the city does roadwork now they are incorporating 
stormwater features like porous pavers, biocells, etc. (Photo provided

“It’s a really good process. Any sediments or 
solids get cleaned and �ltered before going 
into the treatment plant or the river — it’s like 
a chain of water treatment,” he said.

Asheville has a stormwater utility fund and 
projects like this that provide water quality 
treatment can be included.

�e second project was the Lake Craig-Aza-
lea Road project, which included a new bridge 
and a drive going into a soccer complex. �e 
project also provided pedestrian and bike 
facilities. On the other side of the river is the 
Western North Carolina Nature Center, which 
several natural species call home.

“It’s a regional attraction,” Coates said.
�is project saw major stream restoration 

to stem �ooding and satisfy the high need for 
pedestrian access. �e city was able to add a 
new roadway and another water feature enter-
ing into a roundabout designed to look like a 
soccer ball. �e roundabout has a rain garden 
that allows water into the roundabout, and once 
the treated water leaves the roundabout, it enters 
into a stocked trout stream.

Coates said rain gardens can be designed to 
�t a big or small area, adding that the city always 
looks to add a stormwater element when creat-
ing new roadways.

“Being in the mountains we see a lot of (drain-
age) so stormwater management is a very big 

priority here in town—people in Asheville love 
to see water quality,” Coates said.

So whether you’re having �ooding issues, 
want to pre-treat your water naturally or provide 
a serene, cool natural haven in your city, creating 
a wetland might be something to consider.
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Enhancements draw businesses 
to downtown Stanardsville

Since 2014, the town of Stanardsville, Va., has dedicated signi�cant amounts of time and funding to 
the revitalization of the downtown corridor. While many projects have been focused on refreshing 
the town’s physical appearance, resident well-being, quality of life and safety have also been major 
considerations in the allocation of funds.

In 2016, the Virginia Department of Housing and Community Devel-
opment awarded the town a $1 million downtown revitalization grant 
to be used for facade improvements on commercial buildings on 
Main Street, housing rehab projects for low- to moderate-income 
families and the construction of a performance pavilion and farmer’s 
market in the town. Previously, the town had been awarded more 
than $400,000 in grants for streetscape enhancements including the 
construction of pedestrian-minded sidewalks and crosswalks, install-
ing enhanced street lighting, and beauti�cation e�orts throughout 
the downtown area.

“�e common thread of all of these projects is to improve the 
physical appearance of the town and provide the kind of things 
that will entice people to come and visit,” said Roy Dye, executive 
director of Stanardsville Area Revitalization, or STAR. “�e physical 
improvements aren’t just cosmetic, though. �ey ensure the safety of 
pedestrians, make the town more walkable and, therefore, encourage 
more activity downtown both from residents and visitors.”

�e initial grant covered the revitalization of a three-block, 900-
foot stretch of downtown, which included constructing two new 

crosswalks, connecting old and new sidewalks, adding curb exten-
sions where necessary and installing street lighting at key locations.

“We hear a lot of positive comments about these e�orts, especially 
about the streetlights,” Dye said. “�ey allow us to further beautify 
the town by adding banners — like welcome signs, event promotions 
and holiday celebrations — and also make downtown safer and more 
welcoming once night falls.”

Mayor Gary Lowe said the project brings nothing but good things 
to Stanardsville, and the addition of the major project — the perfor-
mance pavilion and farmer’s market — will be especially vital.

“�is is great news for Stanardsville,” he said in a 2016 press release. 
“We will work with property owners to renovate storefronts in the 
downtown area and start to build the performance pavilion and 
farmer’s market. Together with the new sidewalk extensions, this 
will give a tremendous boost to our ongoing revitalization e�orts.”

�e initial project was so well-received the town decided to use 
some of the funding from the second grant to continue these e�orts.

“Phase two will extend the new sidewalk network on Main Street 
by expanding those sidewalks further downtown to the shopping 

by CATEY TRAYLOR | �e Municipal

Several enhancement projects to downtown Stanardsville, Va., 
have refreshed its appearance while also improving walkability 
and safety for residents and visitors alike. (Photo provided)

Workers give the appearance of brick to a crosswalk in downtown Sta-
nardsville, matching the surrounding buildings’ historic brick charm. 
Grants have helped move the streetscape forward. (Photo provided)
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center. Right now, people who walk there are walking in the street and 
it’s a very unsafe situation,” Dye said. “�e expansion will continue 
throughout the rest of town, too. �e lengthier extension going east 
will make it easier for people to walk through town to the pharmacy 
and will allow low- and moderate-income citizens easier and more 
direct access to a local nonpro�t that provides them services.”

In addition to new sidewalks, streetlight installation will continue 
in both directions, as well as minimal beauti�cation e�orts, Dye said.

�e latest town census reports only about 400 permanent residents 
in Stanardsville, but Dye believes the town’s location at the base of 
the Blue Ridge Mountains provides a unique opportunity for a rich 
tourism industry.

“We’re a gateway to the Blue Ridge Mountains, so the thought is 
a lot of folks coming down the mountain will see as they approach 
town things that spark their interest,” Dye said. “�e hope is a robust 
farmer’s market and accompanying bandstand will attract visitors, 
who can then enjoy our new sidewalks and improved landscaping.”

�e farmer’s market and performance pavilion are slated to sit near 
the town high school, a hub of community engagement. �e hope, 
Dye said, is that each Saturday residents can enjoy live music as they 
do their weekly shopping.

“Our thought is every weekend there will be some kind of music 
going on,” he said. “Coming to the market will be an event — residents 
will see their friends, listen to music, even grab a bite to eat.”

�e revitalization has been well-received by residents, and even 
contributed to an uptick in commercial business presence in the town.

“We’ve had a new bank open a branch o�ce in town, a new restau-
rant recently opened its doors, a lawyer’s o�ce opened here and an 

optician is now downtown on Main Street, too,” Dye said. “Our e�orts 
are gradually beginning to have the impact of attracting new com-
mercial enterprises, which is what we’re trying to do.”

�e revitalization of downtown Stanardsville is long from over, but 
Dye said the e�ort that went into getting to where they are now has 
been worth it, and he encourages other cities to do the same.

“�ere’s a lot of grant money available out there,” he said. “And proj-
ects like this are the kind of thing communities should be doing to 
better the quality of life for their residents. It’s been worth it tenfold 
for us.” 

New sidewalk extensions allow low- to moderate-income families 
to navigate Stanardsville, including reach a local nonpro�t that 
provides bene�cial services. (Photo provided)

Streetlights have 
been installed 
at key positions, 
providing another 
boost to safety 
and appearance. 
Positioned as a 
gateway to the Blue 
Ridge Mountains, 
Stanardsville hopes 
to tap into tour-
ism and o�er an 
unique experience 
for visitors. (Photo 
provided)
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Needle exchange program launches 
through �re and EMS department

As the opioid epidemic continues, responding in a positive, life-saving way that lacks judgement toward 
its victims grows more vital. To address the epidemic, the �re�ghter paramedics of Havelock, N.C., 
have launched the �rst-ever legal syringe exchange program (SEP) headed by �re and EMS in the U.S.

“�e catalyst for this program began with our medical director being 
approached by the state medical director, Tripp Winslow, about 
starting a SEP last year in helping to reduce the amount of HIV/
HCV (hepatitis C) as well as the many other medical problems 
associated with sharing needles or using dirty needles,” said Steve 
Co�ey, assistant chief of Havelock Fire-Rescue Department, based 
in Craven County. “We also started the Narcan program for the local 
police department as well as opioid rescue kits to provide to users 
and family/friends of users, as well as treatment options and rehab 
centers.”

�e Havelock endeavor o�cially began Nov. 17, 2017, as a group 
e�ort among Winslow, the medical director of North Carolina O�ce 
of EMS; Tom Mitchell, chief of NC OEMS; Robert Childs, executive 
director for the North Carolina Harm Reduction Coalition; Craven 
County Medical Director Dr. Stan Koontz; Havelock Fire-Rescue 
Department Chief Rick Zaccardelli; and Co�ey, with the support 
of the city commissioners of Havelock. Co�ey noted this particular 
combination of support was vital to HFRD launching the program.

“Also, the NC Harm Reduction Coalition provides us with the 
needle exchange kits, bio-hazard containers as well as the nasal 

By BARB SIEMINSKI | �e Municipal
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Narcan and Opioid (overdose) kits. Addition-
ally, NC OEMS has supplied us with some 
nasal Narcan kits,” said Co�ey. “�anks to 
NCHRC’s donation, no tax money is being 
used on this program.”

Co�ey o�ered some tips for other �re 
department professionals who may wish to 
start an SEP of their own:

“Gaining community support is the biggest 
step,” said Co�ey, “and developing relation-
ships with di�erent groups such as Harm 
Reduction, and �nally, obtaining the sup-
port of commissioners as well as medical 
directors.

“Doing this program was the hardest thing 
I’ve ever done. Once the community knows 
there are no tax dollars spent on this program, 
they are more receptive.”

�ere are now at least 23 — and probably 
many more — community-based SEP sys-
tems operating in North Carolina, but these 
are funded by private individuals or faith-
based systems. �rough such SEP systems, 
�re�ghters and police undergo training on 
how to supply kits, syringes, sterile injection 
supplies and the antidotes to victims of over-
dose and how to collect used needles.

“�is program is not only for heroin users, 
but anyone who wants to discard their nee-
dles safely, but the main focus is on heroin/
opioid users,” said Co�ey, a 30-year veteran 
with the Havelock Fire/EMS Service.

“When we arrive on the scene we do the 
normal treatment, maintain their airway, 
provide supplemental oxygen via bag, valve 
mask and administer Narcan, either nasal IM 
or IV. Once the patient responds, we encour-
age them to go to the hospital. Almost all 

refuse transport at which time we explain 
what can potentially happen without medical 
treatment and o�er them or family/friends 
an opioid overdose kit or nasal Narcan to 
administer if needed. Depending on how 
much of a drug or what drug they took the ini-
tial dosing of Narcan may/can wear o� and 
they are in the overdose state again, which is 
why we supply additional doses of Narcan to 
the friends/family members.”

Most of the drugs the program o�cials 
are seeing are heroin laced with fentanyl or 
carfentanil (Wildnil), fentanyl, oxycontin, 
oxycodone, Percoset and methadone. �e 
Narcan injection works within one to two 
minutes at a dose of 1 to 2 milligram and 
others may take �ve to 10 minutes with mul-
tiple doses of Narcan 2 to 8 milligram.

“�e biggest challenge is gaining the trust 
from folks in the SEP,” said Co�ey. “We do not 
go out and actively search for IV drug users. 
In our area, we don’t have a problem with 
homelessness. We are going to start review-
ing all OD calls and begin to make contact 
with the people the following day or two. �e 
problem is many don’t want others to know 
about their addiction.

“Craven County medical director’s plan is 
to have as many departments participating 
in the SEP program. We are the �rst but are 
starting to push it to out to other departments 
in the county. Bridgeton EMS (Medic 17) has 
recently started the program as well and has 
had pretty good responses. Eventually, Dr. 
Koontz would like to see all EMS depart-
ments participate in the SEP program.”

Between HRFD and Medic 17, 350 needles 
have been distributed and roughly 240

RIGHT:  Fire�ghters/medics Chris Pereira 
and Brian Rice are preparing the syringe 
exchange kits for distribution at the Have-
lock Fire-Rescue Department.

LEFT: Assistant Chief Steve Co�ey; Dr. 
Stanley Koontz, medical director; and Fire 
Chief Rick Zaccardelli are explaining the 
SEP program at the Havelock Fire-Rescue 
Department.

page from Havelock’s brochure
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needles have been collected, said Co�ey, adding that he hoped there 
would be more as the program continues.

�e number of Narcan rescue kits between the two departments is 
12; nasal Narcan kits, including those from law enforcement o�cers 
is 41.

According to Co�ey, Childs with NCHRC is providing the funding 
for the initiative.

In North Carolina, if it is the users’ �rst time signing up for the 
SEP, the SEP providers must supply Narcan, either nasal or injection. 
Furthermore, as mentioned earlier, the laws pertaining to Narcan dis-
tribution and syringe exchange, state that it’s against the law to use 
taxpayer monies for the SEP program.

Co�ey explained that one of the beginning challenges of the pro-
gram was the public perceiving that their tax money would be used 
to help people who overdosed, and once it was explained that tax 
monies would not be used, public perception became more positive. 
Another false impression held by part of the public was that the �re 
department was complicit in enabling the overdosers by giving them 
clean syringes, and this, too, was not true.

In fact, according to the World Health Association and the Ameri-
can Medical Program, it was estimated that SEP participants are �ve 
times more likely to enter drug treatment than non-participants.

Co�ey invites other �re departments to contact him for more infor-
mation about Havelock’s SEP program at sco�ey@havelocknc.us. 

Fire�ghter/medic Trevor Heath distributes syringe exchange kits 
at the Havelock Fire-Rescue Department.
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• Fit: 2” trailer hitch receivers
• Towing capacity: 10k-24k lbs
• Tongue weight capacity: 2,000 lbs
• Adjustability: 4” Rise 6” Drop
• Limited Life-time warranty• Limited Life-time warranty

 2” trailer hitch receivers
 10k-24k lbs

• Tongue weight capacity: 2,000 lbs
 4” Rise 6” Drop

• Limited Life-time warranty

(517) 617-7858
gladiatorhitch.com

Heavy Duty Agile Pull 
for Maximum Safety, Security 

and Better Gas Mileage

26th Annual

Emergency & Municipal 
Apparatus Maintenance  
Symposium
Presented by the Ohio Association  
of Emergency Vehicle  
Technicians

September 24–28, 2018
Ohio Fire Academy

8895 E. Main St.
Reynoldsburg, Ohio

EVT Certi�cation Commission Inc.
EMERGENCY VEHICLE TECHNICIAN CERTIFICATION PROGRAM

A special discounted hotel rate is available to attendees.
For a complete schedule of events or to register, please visit www.oaevt.org.
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Engaging with the community: 
How di�erent cities combat ‘fake news’

Social media is quickly becoming the most frequent source of news for citizens of the U.S., which 
has sparked a nationwide lack of accuracy and detail. The term “fake news” was only introduced a 
year ago, and yet it is turning into a legitimate concern even at the local level of government. With 
Facebook and Twitter as the primary sources of information, how can residents be sure they are 
receiving the complete, objective truth?

Michael Manion, the director of community relations in South�eld, 
Mich., weighed in on the matter, expressing a preference of proac-
tive media in the face of rumors.

“We think it’s important that we set the record straight,” Manion 
said. “Oftentimes, the rumor mill can run rampant from vari-
ous sources one way or another and it’s not necessarily a case of 
someone purposely spreading false information. Sometimes it’s 
misinformation or they get their signals crossed. It’s really just put-
ting out the accurate true story.”

According to Manion, making information accessible before 
the miscommunication starts is the best way to avoid “fake news.” 
When rumors do circulate, the city chooses to address them directly 
both on social media and on local news websites, channels and 
press releases.

“Whenever we do encounter information that is not true, we do 
our best to rectify that and correct the record on that, increasingly 
on channels that we provide or we control, such as our city website 
and our social media channels.”

Manion oversees four social media platforms for the city of 
South�eld: Facebook, Twitter, LinkedIn and Instagram. Facebook 
receives the most tra�c online and is the most active form of social 
media the city runs. Manion said that Facebook is a great tool for 
the city that is cost e�ective for communicating with residents.

�is sentiment was shared with Chief Communications O�-
cer Toni Bankston of Dayton, Ohio. She leads a team of �ve that 
manages accounts on Facebook, Twitter, Instagram and NextDoor 

— a private social networking site intended for neighborhood 
communication.

By ABBEY MCLAUGHLIN | �e Municipal
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Dayton previously ran separate Facebook 
accounts for each city department — parks 
and recreation, utilities, etc. — but the city 
manager recently decided to disband each 
account in order to consolidate all the dif-
ferent branches and provide one cohesive 
story.

“We were very fragmented across lots of 
di�erent platforms,” Bankston said. “One 
good thing about having it centralized is 
that people who subscribe to us are getting 
a cross-section of everything that’s going on 
in the city.”

�e Dayton social media accounts have 
accrued a combined total of more than 
30,000 followers, often using social media to 
connect with residents and create dialogue.

“(Facebook) is constructive,” Bankston 
said. “We started telling our own story. Like 
any market, you have media who put lots 
of stories out. I won’t say they’re not accu-
rate — a lot of times they are accurate — but 
they don’t put out the whole story.”

Bankston went on to say that the commu-
nity relations department in Dayton even 
creates its own videos that address rumors 
and clarify any confusing information.

“Facebook and Twitter work in tandem 
with a really good website,” she said. “A lot 
of times, we will drive people to our site with 
teasers on Facebook, where people can visit 

the (city) site to learn more about the story. 
�ey don’t work exclusively, but they all 
kind of work together as a digital commu-
nication plan.”

Where Manion and Bankston found suc-
cess in combining all the departments on 
one community Facebook and Twitter page, 
other communities prefer separate pages. 
Columbia, Mo., is one such example.

�e community operates a little di�er-
ently than others — it is a “full service” town, 
which means many departments that are 
typically provided privately, or at least sepa-
rately, are all under the umbrella of the city 
government. �ese departments include a 
city airport, police, sewage treatment plant, 
water company, electric company and more. 
Brian Adkisson, the communication and 
marketing manager of the town, said that 
this is why they choose to provide separate 
pages for each entity.

�eir strategy for addressing false infor-
mation depends widely on the department 
and platform. Each page has a di�erent 
demographic of users. Facebook is used 
primarily for announcements and general 
information. �e communications team 
consists of 12 or more members working on 
an extensive roster of social media platforms.

“�e message is, to a degree, custom-
ized to whichever account we’re using,” 

Adkisson said. “We do ‘cross-pollinate’ if 
you will. If the police put out something on 
an attempted child abduction in a part of a 
town, we would also share that on our main 
page as well because that’s of vital interest 
to the entire community.”

�e overall strategy when faced with 
rumors or fake news is to respond to the 
confusion with a clari�ed press release, 
announcement or physical notice circulated 
to those involved. For example, Adkisson 
said, they sometimes put hang-tags on 
doors of those a�ected by a water-related 
issue in addition to posting something on 
the water company Facebook page.

When clarity is needed more immediately, 
Columbia oftentimes uses Twitter. �e type 
of information, the target audience, the 
level of urgency and the account used are 
all factors.

“You have to look at each (story) really 
individually and �gure out who is your 
audience and what is the best way to com-
municate and engage with that audience,” 
he said.

Where Columbia decided to specialize 
each social media page, Dayton prefers 
to streamline. All three of these commu-
nity relations representatives agreed that 
government positions require as much 
transparency as possible, and social media 
works well in o�ering the public the truth 
more than stirring up misinformation.

South�eld, Mich.; Dayton, Ohio; and Columbia, Mo., all use social media to share 
news and stop any potential rumors. A veri�ed page or pro�le on various social 
media platforms — as shown by South�eld’s and Dayton’s blue checkmarks — can 
also show visitors that the information posted on the page is authentic and oªcial. 
(Photos provided)

Taking a proactive approach, Dayton, 
Ohio, shares progress being made on 
the Keowee bridge from the Montgomery 
County engineer. (Photo provided)South�eld, Mich., uses Facebook  

to alert residents that its oªcial 
website is down for maintenance. 
(Photo provided)
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Some people would give anything to spend their vacation days at an endless garage sale. There are 
numerous opportunities to do just that, with a host of “longest” garage sales linking cities and towns 
across the U.S. The common denominator? O§ en a stretch of highway that passes through them.

Peaches to the Beaches Yard Sale is billed as Georgia’s largest yard 
sale, and the event, which is also known as Explore Highway 341, 
always takes place the second Friday and Saturday in March.

Paula Anderson, secretary-treasurer of the Telfair County Cham-
ber of Commerce, said, “Peaches to the Beaches Yard Sale is owned 
by Golden Isles Parkway Association Inc. � e 2018 event was the 
14th year of the yard sale, which is held along Highway 341 in the 

following counties: Lamar County, Crawford County, Peach County, 
Houston County, Pulaski County, Dodge County, Telfair County, Je�  
Davis County, Appling County, Wayne County and Glynn County.

“GIPA and the individual counties pay for advertisements through 
the vendor fees collected at each o�  cial site during the Peaches 
to Beaches Yard Sale. � e local chamber/tourism boards keep half 
of the vendor fees to advertise next year’s Peaches to the Beaches 

By BARB SIEMINSKI | � e Municipal

‘Longest’ garage sales
bring tourism booms

Telefair County, Ga., experiences sold out 
hotels each year during the Peaches to the 
Beaches Yard Sale, which stretches Highway 
341. In all, the 220-plus mile yard sale posi-
tively impacts the economies of 11 counties in 
Georgia. (Photo provided)
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within their community, and GIPA collects 
half the vendor fees to continue their adver-
tising e�orts for the next year’s event. GIPA 
is comprised of members dedicated to pro-
moting the vast potential for tourism along 
Highway 341.”

Georgia’s longest yard sale has proven to 
be a boon not only for the vendors, but also 
for the cities as a very popular tourism event.

“Who would have thought that a 220-plus 
mile yard sale could have such a positive 
impact on the economies of 11 counties?” 
marveled Anderson.

“Hotels are �lled to capacity; many shop-
pers have to go to surrounding communities 
to �nd lodging. It is the busiest time of the 
year for hotels, restaurants, gas stations and 
convenience stores. �is means increased 
revenue for restaurants, hotels and other 
retail establishments; more sales tax is 
collected. In addition, those selling their 
products of garage sale items have more 
money in their pockets to spend locally.”

As Anderson mentioned previously, there 
are 11 counties/cities that this yard sale runs 
through, so each county/city may handle 
its community di�erently in terms of law 
enforcement during that weekend to make 
sure travel is safe for everyone.

Have any cities chosen to really get behind 
this and promote it?

“For the most part either the chambers of 
commerce or tourism o�ces are the ones 
responsible for organizing this event in the 
di�erent counties so local promotion is done 
through these groups,” said Anderson. “GIPA 
does all the broad advertising. But the local 
governments de�nitely support it.”

Also, said Anderson, there is a partner-
ship between the counties/cities along this 
route through GIPA. She noted that if a city/
county had an ordinance about yard sales, it 
was typically waived for this event.

“I recommend that anyone who wishes to 
begin such an event to educate themselves 
about all the aspects of it,” noted Anderson. 

“Learn about miscellaneous cost, advertise-
ments (local and broad) and who will be in 
charge of the entire event and who will do 
the same on a local basis for their community. 
Also, �nd out where vendors can set up, and 
what the vendor fees are. Don’t forget travel 
and parking safety for shoppers.”

Jamestown, Tenn., is in Fentress County 
where the Fentress County Chamber of 

Commerce serves as the headquarters for 
the World’s Longest Yard Sale, or the US 127 
Corridor Sale, said Misty Stephens, tourism 
and membership director.

“We work with our county and city o�cials 
to ensure that people are safe during the 
event. Due to the in�ux of travelers along 
Highway 127, we work with local county and 
city workers to post signage along the high-
way to help motorists on their travels.

“�ere is, unfortunately, no way to calcu-
late the actual monies being spent on the 
World’s Longest Yard Sale, but we see the 
impact through our lodging facilities, retail 
stores, gas stations, etc. Our lodging facilities 
are booked months in advance for the event.”

Some cities do have ordinances in place, 
said Stephens, and they do ask that vendors 
and shoppers respect and comply by the 
rules of the area they are visiting.

Does each city on the route promote the 
event?

“�e event is so large at this point that one 
could say it promotes itself,” said Stephens. 

“People from all across the country, even the 
world, know about the sale.”

What about cities partnering together 
along the route?

“Since the yard sale is almost 700 miles, 
cities tend to ‘do their own thing.’ Each city 
has its own rules and regulations and we ask 
folks attending the sale to be respectful as 

to what those cities may be asking or might 
require,” Stephens said.

She added, “�e thing I �nd to be so neat 
about this event is that you get to see a large 
part of rural America. You get to experience 
parts of the country you’ve never seen before.”

�ese sales can o�er literally anything and 
everything under the sun. Buy lawn mowers, 
dishes, fresh garden produce, antiquities, live 
entertainment, harnesses and tack and so 
much more. �e settings are equally as varied 
and include homes, parking lots, businesses 
and farms, all along the designated highway.

�ese tremendously popular sales are truly 
re�ective of the old saying: “One person’s 
junk is another person’s treasure.”

A plethora of sales can be found on www.
thebalance.com/the-longest-yard-sales-in-
the-u-s-1389261 website, which lists longest 
sales throughout the country.

Linda Curtis of Grimes, Iowa, is president 
of the Iowa Highway 141 Garage Sale and 
described what she liked most about the sale.

“It’s a lot of fun watching the busloads of 
people come, and some even come in lim-
ousines,” said Curtis. “We just enjoy seeing 
people dressed up and having a good time.”

Kristopher Martin, associate planner of 
Southwest Michigan Planning Commission 
and project coordinator of US 12 Heritage 
Trail, is already preparing for his state’s lon-
gest sale, which will run Aug. 10-12 and covers 
180 miles.

Droves of people transverse US 127 looking for treasures during the World’s Longest Yard 
Sale. Pictured is a scene in Fentress County, Tenn. (Photo provided)
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“� is is a very large route and passes through eight di� erent counties, 
several cities, townships and villages,” said Martin.

“On our website (www.us12heritagetrail.org), we list local attractions, 
restaurants, lodging and so much more. � is sale attracts local visitors 
as well as others who travel from out of state. Some visitors make a 
weekend of the sale, staying in communities along the trail, which gives 
people a chance to connect with these places they wouldn’t normally 
travel through and many will visit these communities at other times 
throughout the year. In some communities the proceeds from their 
garage sale go to support charities or local nonpro� ts.”

According to Martin, his planning commission sends the cities a 
packet each year with � yers, press releases and posters on information 
about the sale to cities, visitor centers and chambers of commerce. � is 
gives them time to pass this information to their residents, visitors or 
members.

Martin said he was not aware of any special rules or ordinances in 
place for resident garage sale participants.

As for cities along the route partnering together to promote this popu-
lar sale-a-bration, they have done so since the early 2000s when they 
formed a committee to push for the designation of the US 12 Heritage 
Route. � ey had members representing communities/cities along the 
route and would meet regularly. Sadly, the funding for such e� orts 
doesn’t currently exist, said Martin.

The Michigan’s US 12 Heritage Trail sale encourages people to 
explore neighboring communities, support local business and 
reduce waste through resaling and reusing. (Photo provided)

Call Brent 260-437-4577
Phone: (260) 565-3177
Fax: (260) 565-4177
Email: brent@imelmotorsales.com
Call for References Financing Available! DELIVERY SERVICE

MEDIUM DUTY TRUCKS
MOTOR SALES

www.imelsales.com

Live Videos for snow plow equipmentwww.imelmotorsales.com

• Delivery
• Financing
•  Warranty 

available

Clean, Pre-Owned Chassis upfitted with  
all new snow plow package. Stretch your   
Municipal dollars as others already have!

This is your  
opportunity to have your 
fleet LOOK & WORK for 
1/2 THE PRICE 

OF NEW!!!
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The World’s Longest Yard Sale results in an economic boom for 
cities and towns along US 127, particularly for lodging facili-
ties, retail stores and gas stations. Lodging facilities are booked 
months in advance for the event. (Photo provided)

“Some communities in the past like New Bu� alo, Buchanan, � ree 
Oaks, Coldwater and Saline really had a high rate of participation, to 
name just a few. � ey also in the past have planned other events, like 
New Bu� alo’s Ship & Shore Festival that week or Saline’s Summer Festi-
val. Other communities like � ree Oaks and Coldwater have lots of open 
space each year for residents to rent a place for the weekend to have 
their sale right on US 12. � ey advertise this information on our website 
in our rental page and have their own press coverage of the event, too.”

Having communitywide and citywide events like the US 12 Heritage 
Route Annual Garage Sale bene� ts the local community and its resi-
dents by giving them something to participate in, either by hosting a 
sale, shopping at a sale or having new customers come by and check 
out their local businesses.

“It also helps others in neighboring areas to learn about what your city 
or town has to o� er and gives them a fun experience,” Martin concluded. 

“Who doesn’t love a good deal and sale? � is in turn also helps their local 
businesses and residents, as well. Garage sales also help reduce waste 
by encouraging resale and reuse.”

And for cities who might � nd themselves sharing the same stretch of 
road and thinking about launching their own longest garage sale, Martin 
said, “I would say to reach out to their local community to get input 
in participating in a community-wide sale. If so, I would recommend 
meeting with others along their proposed region and work together 
to advertise the sale and � nd a date that works well for everyone.” 

Whether you need to deliver a skid of blocks to a 

jobsite or move a 16,000 lb. load of steel, Sellick has 

the forklift that is right for you. We have been 

engineering and manufacturing rough terrain 

forklifts for nearly 50 years and our nationwide 

dealer network offers superior support for all your 

parts and service requirements. Call toll-free or 

e-mail us today for all your material handling needs.

LIFT, LOAD AND  
DELIVER WITH SELLICK!

LIFT, LOAD AND  
DELIVER WITH SELLICK!

1-877-SELLICK (735-5425)
sales@sellickequipment.com
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Vanair’s There

LET’S GET STARTED >> 800.526.8817  vanair.com 

Power To Go™ For Your Cab & Chassis
Vanair’s PTO Underdeck Systems
Provide You With the Power 
Combination You Need

Up to
210 CFM

Up to
12 kW

Torque output up to
77 Ft. Lbs.

In any
Combination

Half the price of a tow-behind | Extra bed space  
Increased maneuverability | Tier 4F Compliant
Less maintenance | Freed up hitch | Reduced weight 

Why PTO?

Youtube.com/VanairManufacturing

STUMPEX
The Safer Stump Grinder
No High Speed Debris • No High Speed Cutting Wheel • No Carbide Tools to Break or Remove • Work Near Buildings & Streets

The long lasting low maintenance auger bit turns just 7 - 17 RPM, grinding hardwood stumps up to 28” in as little as three minutes. The 
low speed auger bit keeps most chips in the hole, making clean-up quick and easy. Visit fecon.com or call us for more information!

....and it’s EXTREMELY PRODUCTIVE!

800.528.3113fecon.com
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NJPAcoop.org
NJPA is a self-supporting government organization partnering with education, government, and nonprofits to boost student and community success.

National STRENGTH 
LOCAL Choice 

TAKING TRASH IN-HOUSE 
Alabaster, Alabama is one of the latest cities to offer waste collection as a municipal service.

“Because the public works department does such a great job of quickly responding to citizens’ needs, 
we felt very comfortable trusting them to open this important operation,” says City Manager Brian Binzer. 
“Taking all things into consideration, the numbers worked so that we could continue to charge residents a 
little over $15 a month, and now we don’t have to cut a check to a vendor. It all made sense.”

Cooperative purchasing through National Joint Powers Alliance saved the city valuable time and money 
in getting its trash collection service up and running. Read the full story at njpa.co/trash-talk.

Learn what NJPA can do for you at NJPAcoop.org.



May 3-5 VOCS Symposium in 
the West
Phoenix, Ariz.
www.iafc.org/events

May 6-8 NYCOM Annual 
Meeting and Training School
Gideon Putnam Hotel, Saratoga 
Springs, N.Y.
www.nycom.org

May 6-9 North American Snow 
Conference
Indianapolis, Ind.
www.apwa.net

May 7-10 AWEA WindPower
Chicago, Ill.
www.windpowerexpo.org

May 18-20 Lancaster County 
Firemen’s Association Annual 
Fire Expo
Pennsylvania Farm Show & 
Expo Center, Harrisburg, Pa.
www.lcfa.com

June 3-6 EUFMC 2018
Williamsburg Lodge 
and Conference Center, 
Williamsburg, Va.
www.eufmc.com

June 3-6 International Parking 
Institute Conference and Expo
Orlando, Fla.
www.parking.org

June 3-6 Prima 18 Conference
Indiana Convention Center, 
Indianapolis, Ind.
conference.primacentral.org

June 3-6 Safety 2018
San Antonio, Texas
safety.asse.org

June 4-7 Governement Feet 
Expo & Conference
San Diego Convention Center, 
San Diego, Calif.
www.governmentfleetexpo.com

June 7-10 International 
Hazardous Materials 
Response Teams Conference
Baltimore, Md.
www.iafc.org/events

June 9-12 Tennessee 
Municipal League Annual 
Conference
Knoxville, Tenn.
www.tml1.org/2018-annual-
conferece

June 10-14 Community 
Transportation Expo
David L. Lawrence Convention 
Center, Pittsburgh, Pa.
web1.ctaa.org

June 11-13 Fire-Rescue Med
Henderson, Nev.
www.iafc.org/events

June 11-14 NFPA 2018 
Conference and Expo
Mandalay Bay Convention 
Center, Las Vegas, Nev.
www.nfpa.org

June 13-16 NYSAFC 112th 
Annual Conference & FIRE 
2018 Expo
Turning Stone Resort, Verona, 
N.Y.
www.nys rechief.com

June 20-22 League of 
Minnesota Cities 2018 Annual 
Conference
St. Cloud, Minn.
www.lmc.org/page/1/AC2018.
jsp

June 22-26 Georgia Municipal 
Association Annual 
Convention
Savannah International 
Convention Center, Savannah, 
Ga.
www.gmanet.com/Training-
Events/Annual-Convention.aspx

June 26-27 Police Security 
Expo 2018
Atlantic City Convention Center, 
Atlantic City, N.J.
www.police-security.com

June 26-29 SIMA 21st Snow & 
Ice Symposium
Cleveland, Ohio
www.sima.org

July 13-16 2018 NACo Annual 
Conference
Gaylord Opryland Resort and 
Convention Center, Nashville, 
Tenn.
www.naco.org

July 13-17 National Association 
of Police Organizations 40th 
Annual Convention
San Diego, Calif.
www.napo.org

July 13-17 Florida Fire Chiefs 
Association Executive 
Development Conference
Sawgrass Marriott Golf Resort 
and Spa, Ponte Vedra Beach, 
Fla.
www.�ca.org

July 15-19 Community Anti-
Drug Coalitions of America 
Mid-Year Training Institute
Gaylord Palms, Orlando, Fla.
www.cadca.org/events

July 19-22 Municipal 
Association of South 
Carolina’s Annual Meeting
Marriott Hilton Head Island, 
Hilton Head Island, S.C.
www.masc.sc

July 28-31 International 
Municipal Sign Association 
Forum & Expo
Orlando, Fla.
www.imsasafety.org

Sept. 24-28 Ohio Association 
of Emergency Vehicle 
Maintenance and Repair 
Program
Ohio Fire Academy, 8895 E. 
Main St., Reynnoldsburg, Ohio
www.oaevt.org

M AY

JU NE

JU NE

For a complete list of all upcoming events, visit themunicipal.com/events.

To list your upcoming conference or seminar in The Municipal at no charge, call (800) 733-4111, ext. 2307,  
or email the information to swright@the-papers.com.

JU LY

JU LY

SE P T EMBE R
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On the Web 

Want even more? Visit 
www.themunicipal.com 

to read the latest 
edition, view the 

complete calendar or 
sign up for mailing!

Seat Warehouse | Quality Replacement Seats

Call 855-700-SEAT (7328) | www.seat-warehouse.com

TURF RAIL
For safe lifting of Turf  
& Outdoor Equipment

800-359-2974
www.turfrail.com
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STORAGE CONTAINERS
20’ and 40’ ground storage containers. New 
and Used. Delivery available. Serving IL, IN, 
IA, GA, KY, MI, MO, OH, PA, TN, WV, WI.

TSS STORAGE LLC
800-608-1185 • sales@TSSstorage.com

2007 Peterbilt 357 Vac Truck
CAT C13, AT, 74,000 mi., Vac-Con bed with 
400 hours, double frame, southern truck, no 
rust, very nice.. ............. Call for price!

MIERS EXCAVATING • NEW CASTLE, IN
765-524-0633, 765-524-9556

WeedGator
The #1 alternative to chemicals for pond and 
lake weed removal. Made in the USA, light-
weight, Cuts, Pulls and Retrieves weeds with 
just one tool!. ............WEEDGATORPRODUCTS.COM

WEEDGATOR • PINCONNING, MI
CALL 989-529-3992

Move Cars with your Forklift!
The Forklift Wrecker is an attachment 
that allows anyone with a forklift to move 
cars quick and easy, no hydraulics.  
See it in action at forkliftwrecker.com   
Made in the USA. . . . $2,145 + freight

FORKLIFTWRECKER.COMPHONE: 877-593-6959

How To Get a Fair Price
Get a Fair Price For Your Department’s Used 
Fire Truck. 1-Minute Video:
www.youtube.com/user/FiretecFireTrucks

FIRETEC USED APPARATUS SALES
800-FIRETEC (347-3832) 

WWW.USEDFIRETRUCKS.COM 

Case Backhoes
Many to choose from, w/lots of different opts. 
580s & 590s. SLs & SMs, all cab, 4WD, EXT. Call 
for availability. Many 2005–2011 Case Backhoes 
to choose from. We buy Case backhoes.

DALEVILLE AGGREGATES • DALEVILLE, IN
DALEVILLEEQUIPMENT.COM • DALEVILLEAGG@YAHOO.COM • 765-208-0551

2011 Freightliner M2
Detroit DD13 engine, Allison 6 speed A/T, AM/
FM, A/C, 18K front 46K rears, 60K Wastequip 
hoist with front mount PTO, Pioneer Tarper and 
only 174K miles!...............Only $115,000

 NASHVILLE, TN • 615-200-4265
CAPITALCITYTRUCK@COMCAST.NET

2010 Mack MRU613
Mack engine, A/T, AM/FM, A/C, excellent 
tires, equipped with a 28 yard Heil FEL body. 
120K miles 11K hours. Excellent municipal 
truck!. .......................................$119,000

 NASHVILLE, TN • 615-200-4265
CAPITALCITYTRUCK@COMCAST.NET

2008 Ford F350
6.4 Powerstroke, A/T, AM/FM, A/C, tilt, 
PW, PDL, exc. tires, equipped with Omaha 
Standard service bed with power inverter and 
receiver hitch................................$15,500

NASHVILLE, TN • 615-200-4265
CAPITALCITYTRUCK@COMCAST.NET

2007 Isuzu NQR
5.2 Liter diesel, A/T, AM/FM. A/C, P/W, PDL, 
tilt, cruise, exc. tires, 6 yard Heil Satellite packer 
with dual cart tippers.  Super nice southern 
municipal truck! ............................ $39,900

 NASHVILLE, TN • 615-200-4265
CAPITALCITYTRUCK@COMCAST.NET

2005 International 4300
DT466, Allison A/T, AM/FM, Petersen 
TL3 Lightning Loader with full rotating 
grapple and extendable boom.  148K miles.  
Excellent southern municipal trucks........$55,900

NASHVILLE, TN • 615-200-4265
CAPITALCITYTRUCK@COMCAST.NET

Four Sided Picnic Table
3 sizes available, Delivering top-notch  
trailers since 1985, Complete service  
department. ....................Call for price

BIG O’S TRAILERS • PORTAGE, WI
608-742-2473 • BIGOSTRAILERS.COM

Beck’s Trailer Store
Over 1200 trailers on 45 acres. Nations Largest Trail-
er Dealer financing available. Over 300 dump trail-
ers in stock. Prices subject to change. 8’ $3,350 
10’ $2,990 - 12’ $4,890 - 14’ $5,700

BECK’S TRAILER STORE • ST JOHNS, MI
1-888-902-0048 • BECKSTRAILERSTORE.COM

2004 GMC C7500 Dump Truck
TopKick Dump truck/salter, 33,000k, 11’ 
dump body, 7.2L CAT diesel, Exceptionally 
clean, Monroe hydraulics, 11’ Monroe plow, 
Call for more details ..................$38,900

5 CORNERS TRUCK • CEDARBURG, WI
800-229-3483 • 5CORNERSTRUCK.COM

62  THE MUNICIPAL | MAY 2018

Classi�ed Ads



ANDY MOHR FORD COMMERCIAL DEPT.
PLAINFIELD, IN  (317) 279-7140 www.AndyMohrFord.com

POLICE VEHICLES

ALL NEW POLICE INTERCEPTOR F150 CREW CABS HAVE ARRIVED
READY FOR DELIVERY

2018 F150 SUPER CREW 4X4
Ecoboost, LED Red-Blue warning strobes, Tow package, 

Foy lamps, #158 Police Package, Cloth front, Vinyl rear, Vinyl floor
CALL FOR GOV’T PRICING

2017 FORD POLICE INTERCEPTOR
AWD, 3.7 L, flex fuel, road ready

CALL FOR GOV’T PRICING

2018 FORD POLICE UTILITY
AWD

CALL FOR GOV’T PRICING

2017 POLICE INTERCEPTOR UTILITY
AWD, Titanium Gray, V6, Eco Boost,  

detective package, cloth seats
CALL FOR GOV’T PRICING 

2017 EXPEDITION SSV 4X4  
Special service vehicle. Eco Boost, AT, AC, 
bucket seats, vinyl floor, no console, no third 
row, loaded tow pkg, sync, running boards

$36,500

Contact Kent Goldman of Andy Mohr Ford for All Your Security Transport Needs!
(317) 279-7140 • fleet9000@aol.com www.AndyMohrFord.com

CONTACT  KENT GOLDMAN fleet9000@aol.com
                       TOM DATZMAN TomHdatzman@aol.com

We are a Stalker Radar Distributor ®

T29526 T29527

www.ravo.fayat.com

Contact your local dealer

ABM Equipment & Supply LLC
T 952 938 5451 - MN, ND, SD

Atlantic Machinery Inc.
T 301 585 0800 - WV, VA, DC, MD, DE

Enviroclean Inc.
T 503 491 3393 - WA, OR, ID, AK, MT, WY, UT, NV

Municipal Maintenance Equipment
T 888 484 9968 - CA, NV

NITCO
T 800 698 8517 - ME, NH, VT, RI, MA

Northeast Sweepers and Rentals, Inc
T 973 487 0023 - NJ, NY, PA, OH

Red Municipal Equipment Co.
T 816 231 2005 - NE, IA, KS, MO, OK, AR

Southern Vac
T 803 358 0221 - NC, SC, GA, TN, KY, AL

Upstate Sweepers
T 585 254 5000 - NY, PA

CLS Sewer
T 972 479 1335 - TX

Serwe Implement Co.
T 920 602 0938  - WI

Cubex
T 877 462 8239 - Canada

With over 50 years of experience and having sold worldwide 
more than 20,000 street sweepers we know sweepers. And now 
since 2010 we are back in the USA. With a nationwide dealer 
network and a local after sales desk and parts center, we have 
committed ourselves to deliver to the market. To not only 
have the best sweeper available, but also have the best people 
behind our sweeper, The RAVO 5 iSeries. So you can focus on 
what you are good at: keeping your streets clean, every day.

RAVO 5 ISERIES
DESIGNED TO PERFORM
OVER 50 YEARS OF EXPERIENCE

MAY 2018 | THE MUNICIPAL  63



Public WorksM



National Public Works Week May 20-26
Each year across North America, National 

Public Works Week is celebrated by the Amer-
ican Public Works Association’s over 29,500 
members in hundreds of municipalities 
throughout the U.S. and Canada — honor-
ing the public works professionals who plan, 
design, build, manage and operate the infra-
structure that ensures a higher quality of life 
for our communities.

2018’s theme
“� e Power of Public Works” theme for the 

2018 National Public Works Week poster gives 
voice to the impact the many facets of public 
works have on modern civilization. From pro-
viding clean water to disposing of solid waste, 
to building roads and bridges or planning for 
and implementing mass transit, to removing 
snow on roadways or devising emergency 
management strategies to meet natural or 
manmade disasters, public works services 
determine a society’s quality of life. � is 
year’s poster honors the vital contribution 

public works professionals make every day to 
communities all across North America, and 
it invites the public to celebrate their quiet 
dedication and indispensable in� uence on 
our way of life.

About the artist
Tom White owns 9 Surf Studios, which 

is a boutique studio specializing in brand-
ing, marketing and storytelling through 
typographic design, illustration and image 
design. He creates typographic experiences 
that engage the audience more deeply than 
the message that lies on the surface by 
extracting the intent from the verbal mes-
sage and building its presence. In� uences 
for his work is an eclectic mix of 13th cen-
tury manuscript illumination, Victorian 
newsprint, carnival graphics, art deco, mid-
century architecture, constructivism, basic 
geometry, modern manufacturing and 
whatever else would be an inspiring in� u-
ence on the project at hand.

His approach to visual storytelling seam-
lessly combines design and illustration 
allowing for more options when develop-
ing creative solutions. He has won many 
awards including ADC, SPD and lots of 
others, along with category-speci� c pub-
lishing awards, including � rst place in the 
New York Book Show.

#NPWW
Join the #NPWW party taking 
place all weeklong on Twitter. 
Upload a photo of your public 

works department, or of someone show-
ing love for a local PW department.

ON THE WEB
Learn more about National Public Works 
Week and access the how-to guide at www.
apwa.net

Poster and information provided by APWA

Sales | Installation | Service

Fire & EMS    I    Police    I    Governmental Employee Fitness Centers    I    Parks & Recreation Centers    I    Military    I    GSA

800.269.7130

BrigadoonFitness.com
Info@BrigadoonFitness.com

FITNESS EQUIPMENT

STRENGTH

ACCESSORIES

Delivering the best value in

CARDIO
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OAEVT hosting its 26th annual Emergency 
and Municipal Vehicle Maintenance and 
Repair program
REYNOLDSBURG, OHIO — � e Ohio Association of Emergency 
Vehicle Technicians will be holding its 26th annual Emergency and 
Municipal Vehicle Maintenance and Repair program Sept. 24-28. � e 
event is held at the Ohio Fire Academy, located at 8895 E. Main St., 
Reynoldsburg, Ohio 43068.

Classes included during the even are Darley fire pump repairs; 
basic to advanced electrical by Spartan; air brake repairs; air con-
ditioning systems; Cummins Engines; 10-12 EVT prep classes; 
Spartan Chassis; Sutphen chassis and towers; AC/Line voltage 
in vehicles; chassis electrical maintenance; tire clinic; Weldon 
multiplex electrical classes; Akron Brass maintenance and repair; 
diesel engine maintenance; Stryker EMS products; Gates belt 
clinic; Rom Products; Fire Research products; and other main-
tenance and repair classes for the municipal and emergency 
vehicles in the market today.

The event will also be a EVTCC test site at 4 p.m. Thursday, Sept. 
27, and at 8 a.m. Friday, Sept. 28.

This is a tentative schedule; go to www.oaevt.org for a full cal-
endar schedule. Class tuition is $425 and includes lunch all week 
and the Wednesday, Sept. 26, banquet dinner.

For information, contact Pat Guhde at (440) 476-8707 
or pguhde@aol.com.

Dude Solutions launches new brand 
identity, logo and website
CARY, N.C. — Dude Solutions, the leading software-as-a-service pro-
vider of operations management solutions to education, government, 
healthcare, senior living, manufacturing and membership-based 
organizations, has unveiled a new corporate brand identity, logo 
and website. � is is in addition to the expansion of its online Dude 
Community now reaching thousands of operations professionals 
across all industries.

The new logo and unique expression is an evolution of the 
Dude Solutions brand and represents the same great qualities 
its 10,000-plus clients are accustomed to, while positioning the 
company for continued growth and expansion. With this rejuve-
nated brand strategy comes the decision to graduate the brand 
name SchoolDude. The company’s entire portfolio is now unified 
under the single name, Dude Solutions.

“Dude Solutions began in 1999 as a platform to make opera-
tions easier, and that will always be core to who we are,” said Ed 
Roshitsh, CEO of Dude Solutions. “As we continue to evolve, grow 
and push forward, it is important to cultivate a brand identity that 
not only represents the operations heroes of the communities we 
serve, but pays homage to our legacy.”

Dude Solutions will continue delivering new offerings and 
enhanced capabilities across its core product suites that encom-
pass maintenance, technology, energy and events in addition to 
the recent introduction of its next generation Work & Asset solu-
tion. Connecting its clients is Dude Community, an interactive 
forum for product help, professional development, networking 
and sharing best practices. This online community is now avail-
able to the company’s millions of users across all industries.

Since announcing the investment from Warburg Pincus in 2014, 
Dude Solutions has expanded to more than 600 employees and 
has exceeded growth initiatives through a combination of organic 
growth and strategic acquisitions. This trajectory is expected to 
continue, with plans to hire over a hundred additional employees 
across the organization. Many of these positions will be based out 
of the Dude Solutions headquarters in Cary, N.C.

“Operations leaders make life better for everyone else, yet their 
work is often unseen and unsung,” said Roshitsh. “Our mission 
as a company is to empower our clients and our employees to 
do the best work of their lives, so that together, we optimize the 
operation of the millions of places we all depend on.”

For information, visit www.dudesolutions.com.

News releases regarding personnel changes, other non-product-related company changes, association news and awards are printed as space 
allows. Priority will be given to advertisers and a�  liates. Releases not printed in the magazine can be found online at www.themunicipal.com. Call 

(800) 733–4111, ext. 2307, or email swright@the-papers.com.

www.themunicipal.com
The Premier MAGAZINE FOR AMERICA’S MUNICIPALITIES

Upcoming Editorial Calendar

www.themunicipal.com

The Premier  Magazine For America’s Municipalities April 2018

PUBLIC
SAFETY

INSIDE:
Cloud app streamlined county’s 

‘#MeToo’ compliance

Virtual reality in �re service  

for training

Gunshot detection sensors

Would your company like to be featured on The Municipal cover?
Call today to find out how!

www.themunicipal.com

The Premier  Magazine For America’s Municipalities May 2018BUILDING & CONSTRUCTION

INSIDE:
New Resiliency Program Keeps Communities Connected

Mayors & Millennials
Cities and Casinos

JUNE 2018
Water & Energy

Deadline Monday, April 30

JULY 2018
Public Works

Deadline Monday, June 4

Ask for Municipal Sales

CALL YOUR MUNICIPAL SALES REPRESENTATIVE TODAY

(866) 580-1138

AUGUST 2018
Waste & Recycling

Deadline Monday, June 29
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www.WisconsinSurplus.com

BID, BUY 
& SELL AT

*VEHICLES & ITEMS ARE SUBJECT TO AUCTION CLOSING DATES.

CHECK WEBSITE NOW FOR MORE DETAILS ON THESE 
AND OTHER CURRENT ITEMS! NEW ITEMS DAILY!

Everything sells at online auction 
to the highest bidder – Bid online now!!

1-800-383-SOLD

W I S C O N S I NI S C O N S I N
S U R P L U S

O N L I N E   A U C T I O N

ACT NOW ... AUCTIONS ENDING DAILY!

Registered Wisconsin Auction Company, License #01 
Cars @ Auction Sales - Used Car Dealer #3887

202 W. Front St. - Mount Horeb, WI 53572-0113 
(608) 437-2001 - bid@WisconsinSurplus.com

BUY &
SELL
YOUR

SURPLUS
MUNICIPAL

OR
BUSINESS

ITEMS!
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Source: Source: www.abodo.com/blog/best-cities-for-green-construction

Top 10 cities with the 
largest residential 
LEED projects

In fall 2017, Abodo gathered statistics on LEED, or Leadership in 
Energy and Environmental Design, construction in the U.S. and 
put together several lists to highlight cities and states with the most 
projects that are LEED certi� ed. In its � ndings, it found that Texas, 
California and New York lead the pack as the states with the most resi-
dential LEED projects. When it comes to cities, it named the metro area 
that includes Washington, D.C.; Arlington, Va.; and Alexandria, Va., as 
the LEED capital of the U.S., with 183,363,548 residential square feet and 
310,943,355 commercial square feet of LEED construction projects.

However, when it comes to average square footage for residential LEED projects, Chicago-Naperville-Elgin, 
Ill.-Ind.-Wis., and Boston-Cambridge-Newton, Mass.-N.H., stand out. � e full list of the “Top 10 Cities with the 
Largest Residential LEED Projects” can be viewed below.

10TOP

Rank CITY
Average size of 

residential LEED project
(square feet)

1.  Chicago-Naperville-Elgin, Ill.-Ind.-Wis. 131,689
2. Boston-Cambridge-Newton, Mass.-N.H. 131,109
3. San Francisco-Oakland-Hayward, Calif. 122,096
4. San Jose-Sunnyvale-Santa Clara, Calif. 107,198
5. New York-Newark-Jersey City, N.Y.-N.J.-Pa. 102,322
6. San Diego-Carlsbad, Calif. 93,662
7. Minneapolis-St. Paul-Bloomington, Minn.-Wis. 82,691
8. Miami-Fort Lauderdale-West Palm Beach, Fla. 82,277
9. Naples-Immokalee- Marco Island, Fla. 78,321
10.  Seattle-Tacoma-Bellevue, Wash. 76,301

In fall 2017, Abodo gathered statistics on LEED, or Leadership in 

California and New York lead the pack as the states with the most resi-
dential LEED projects. When it comes to cities, it named the metro area 
that includes Washington, D.C.; Arlington, Va.; and Alexandria, Va., as 

68  THE MUNICIPAL | MAY 2018



This index is provided courtesy of the publisher, who assumes no liability for errors or omissions.

Advertiser Index

A
Adesa Speciality Sales . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 50

Aladtec, Incorporated . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 34

Alumitank. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 45

Andy Mohr Ford . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 63

APWA,  Public Works Expo . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 70

APWA, Snow Conference. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 11

B
Bonnell Industries. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Back Cover

Boss Industries, Incorporated . . . . . . . . . . . . . . . . . . . . . . . . . . . . 27

Brigadoon Fitness . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 65

Buyers Products Company . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .2

C
Calhoun Super Structure, LTD. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .7

Cargill Deicing . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .7

Clearspan Fabric Structures . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 17

Curb Roller . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 44

Curtis Industries, LLC . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 42

CVG. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 51

D
Da-Lee Group. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .8

E
Ebac Industrial Products, Incorporated . . . . . . . . . . . . . . . . . . . . . 26

F
4 State Trucks . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 26

Fecon, Incorporated . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 58

Franmar, Incorporated . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 31

G
Gladiator Hitch . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 51

Global Environmental Products . . . . . . . . . . . . . . . . . . . . . . . . . . . 35

I
ICOM America Incorporated . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .5

Imel Motors . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 56

Innovative Equipment LLC . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 61

International Code Council . . . . . . . . . . . . . . . . . . . . . . .Cover, 12-13

L

Land Pride . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 16

Lane Light . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 17

M

Mile-X Equipment, Incorporated . . . . . . . . . . . . . . . . . . . . . . . . . . 67

Miller Pipeline . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 27

Monroe Truck Equipment . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 43

N

National Construction Rentals . . . . . . . . . . . . . . . . . . . . . . . . . . . . 30

National Joint Powers Alliance . . . . . . . . . . . . . . . . . . . . . . . . . . . . 59

Norstar Industries . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 10

O

Ohio Association of Emergency Vehicle Training . . . . . . . . . . . . . 51

Omega Industrial Products. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 71

P

Post Guard . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 34

R

Ravo Fayat Group. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 63

S

Sellick Equipment . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 57

Strongwell . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .9

Syntex Industries. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 67

T

Trinity Highway Products, LLC. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 44

U

Unique Paving Materials. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .3

V

Vanair Incorporated . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 58

Varco Pruden Buildings. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 10

Ventrac. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 34

W

Wisconsin Surplus Auctions. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 67 

MAY 2018 | THE MUNICIPAL  69

M



70  THE MUNICIPAL | MAY 2018



Are your Pedestrian Safety Barriers  FALLING DOWN on the Job?
You Need to Get...

It's your choice!

Sets up fast, transports and stores in a fraction of the space.
                    Saves time, saves space, saves $$$

Check out  our videos on YouTube



BEFORE AFTERBEFOREBEFORE AFTERAFTERAFTERAFTER

122 ROAD MAINTAINER
The 122 Road Maintainer answers the call for the farmer, 

park ranger, and/or township supervisor looking to 
easily maintain their lanes, paths, and secondary 

roadways. This smaller drag  can be towed by a 1/2 ton 
pick-up or small utility tractor, and is designed to be  
very maneuverable. It has over 18’ of cutting edges 

which are made of C1080 high carbon steel.
This drag is equipped with a power unit and wireless controller!

NEW 122 FOR $ 6,995.00 

$700.00 OFF A NEW BONNELL
122 ROAD MAINTAINER

NOW $6,295.00

Coupon must be shown to receive $700.00 o�. The pice below does not include
tax, shipping or handling fees. O�er acceptable between 3/1/2018 to 6/1/2018

SPRING SPECIAL

$ 6,995.00 

$700.00 OFF A NEW BONNELL

$6,295.00

Coupon must be shown to receive $700.00 o�. The pice below does not include
tax, shipping or handling fees. O�er acceptable between 3/1/2018 to 6/1/2018tax, shipping or handling fees. O�er acceptable between 3/1/2018 to 6/1/2018

SPRING SPECIAL

312 ROAD MAINTAINER
 The Bonnell 312 Road Maintainer comes standard as a 
replacement option for grader use in repairing gravel, 
sand, and dirt roads. Bonnell Road Maintainers ensure 

that only one pass is needed during maintenance, so as 
to save fuel, time, and strain on the tow vehicle. The 

cutting width is 10’ - adjustable to 8’ wide, and 5/8” x 8” 
high carbon steel cutting edges.

Ask us about upgrading to a 312 HRLS!

NEW 312 FOR $ 14,750 

$1,000.00 OFF A NEW BONNELL
312 ROAD MAINTAINER

NOW $13,750

Coupon must be shown to receive $1,000.00 o�. The pice below does not include
tax, shipping or handling fees. O�er acceptable between 3/1/2018 to 6/1/2018

SPRING SPECIAL

312 ROAD MAINTAINER312 ROAD MAINTAINER
 The Bonnell 312 Road Maintainer comes standard as a 
replacement option for grader use in repairing gravel, 
sand, and dirt roads. Bonnell Road Maintainers ensure 

that only one pass is needed during maintenance, so as 

$1,000.00 OFF A NEW BONNELL$1,000.00 OFF A NEW BONNELL

$13,750

Coupon must be shown to receive $1,000.00 o�. The pice below does not include
tax, shipping or handling fees. O�er acceptable between 3/1/2018 to 6/1/2018

SPRING SPECIAL

   Phone: (800) 851-9664
         Fax: (815) 284-8815
Website: www.bonnell.com
Address: 1385 Franklin Grove Rd.
                  Dixon, IL 61021SALES. SERVICE. INSTALL.

         Fax: (815) 284-8815
Website: www.bonnell.com
Address: 1385 Franklin Grove Rd.
                  Dixon, IL 61021SALES. SERVICE.SALES. SERVICE.SALES. SERVICE.SALES. SERVICE. INSTALL.INSTALL.

ROAD DRAGS LEAF VACUUMS SPREADERS PLOWS, WINGS & BODIES




