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What makes for a successful globally acclaimed 
museum?

In the case of the National Mustard Museum in Middletown, Wis., the 
ingredients included a heartbreaking World Series loss, an all-night 
supermarket and a mysterious disembodied voice.

During the wee hours of Oct. 28, 1986, a sleepless Barry Levenson, 
discomposed after a Game 7 World Series loss by his beloved Boston 
Red Sox, wandered into an all-night supermarket looking for solace 
in any form.

As he passed by the mustard section, he experienced a Ray Kinsella-
esque “Field of Dreams” epiphany.

“I heard a voice say, ‘If you collect us, they will come,’” he said.
Resolving on the spot to amass the world’s greatest collection of 

the condiment, Levenson bought about a dozen jars and took them 
home to begin his quest.

�e Massachusetts native had transplanted to Wisconsin to attend 
law school and had achieved the position of assistant attorney gen-
eral for the state of Wisconsin when he launched into his newfound 
passion.

In 1992 he left his job with the state to open a museum dedicated 
to mustard and related memorabilia. In the fall of 2016, the National 
Mustard Museum breached the 6,000-jar threshold of prepared mus-
tards from all 50 states and 87 countries around the globe.

�e museum, located at 7477 Hubbard Ave. in downtown Middleton, 
also sports a tasting bar, where patrons — admission to the museum 

is free — can sample from more than 400 �avors of mustard, and a 
gift shop featuring items like kitchen gadgets, cookbooks, sweatshirts, 
T-shirts, aprons, neckties, mugs, souvenirs, collectibles and supplies 
for home mustard makers.

Online o�erings include a mustard of the month package, plus sev-
eral specialty assortments and gift boxes.

�e website, www.mustardmuseum.com, boasts a lighthearted 
ersatz college, Poupon U., complete with clothing, pennants and two 
�ght songs.

Levenson opened his museum in Mt. Horeb, a town of 7,500 about 
16 miles southwest of Middleton. Outgrowing the �rst location, the 
museum resettled in a larger facility across the street in 2000.

When the museum, then known as the Mustard Museum, lost its 
lease in 2009, Levenson was presented with a severe challenge.

“I had to �nd somewhere to relocate the museum,” he said.
Middleton, a city of 18,979 residents 7 miles west of Madison, was 

waiting with open arms.
“�e city has been fabulous in encouraging us to be here,” said Lev-

enson. “�ey helped with the moving expenses and picked up a loan 
we had.”

It was a good move for Middleton. �e museum receives about 
30,000 visitors a year and hosts a National Mustard Day festival the 
�rst Saturday in August and a worldwide mustard competition with 
entrants in 16 categories every April.

by RAY BALOGH | �e Municipal

Mustard Museum
Middleton, Wis.

The museum has more than 6,000 di�erent original mustard con-
tainers on display. The museum also hosts a tasting bar in the gi� 
shop where patrons can sample more than 400 flavors of mustard. 
(Photo provided)

The National Mustard Museum moved from its original location of 
Mt. Horeb with the help of the administration of Middleton, Wis. 

“They were amazing,” according to museum founder and curator 
Barry Levenson. (Photo provided)
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Kurovski embraces 
life of public 
service as mayor

Closed for over 10 years, Pleasant Hill, Iowa’s, White Water  
University is an anomaly. The water park’s colorful, vacant slides 
and empty cement swimming pools should be a symbol of local 
urban decay.

Yet, the small town is thriving. And 
its citizens have a lot to be optimistic 
about — most notably, their mayor.

Sara Kurovski, 33, is, as of press time, 
running unopposed to be re-elected for 
a second term. In her first four years, she 
accomplished a lot. She became the young-
est and first female mayor of Pleasant Hill.

Even though she has broken ground as 
a politician, she does not consider herself 
to be one.

“It is absolutely public service,” Kurovski 
said. “Anyone who works at the local level 
and deals with sewers, and street con-
struction, and pot holes, and economic 
development and dogs barking knows very 
quickly that it’s service and not politics.”

Kurovski spends her time on the better-
ment of her community. She doesn’t think 
about the political party affiliations of her-
self or the other elected officials she works 
with. Instead, she’s focused on moving 
her community forward the best way that 
they can.

She does admit that she has contemplated pursuing higher-up 
government positions, but for now, she is happy where she is.

“What I love about local government is the ability to funda-
mentally transform your community,” she said. “Whereas, I don’t 
know how those transformations occur once you move higher 
up. Instead, can I be a voice and a strong voice going to those 
individuals (in more prominent government positions)? Or at 
some point do I make that leap? I don’t know, but right now, I 
just really love serving at the local level and being the mayor of 
Pleasant Hill.”

In addition to serving as mayor, Kurovski is the director of the Toc-
queville Society at United Way of Central Iowa. Or, as she puts it, “I’m 
in charge of relationships with our large donors.”

Her other signi�cant roles are being a wife and the mother of her 
two young children.

“I am very lucky to have an equal partner,” Kurovski said. “I highly 
encourage young women — that I get the opportunity to speak 
with — to �nd an equal partner and have those hard conversations 
early on about what it would look like in the future if someone’s 
career becomes more dominant than the others. I’m lucky.”

By ANDREW MENTOCK | �e Municipal

Mayor Sara Kurovski plans to focus on quality life, public safety and further economic 
development in Pleasant Hill during her second term as mayor. As of press time, she is 
running unopposed. (Photo provided)

Pleasant Hill, Iowa, Mayor Sara Kurovski
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Finding what lurks beneath

Ground-penetrating radar is a method that has potential for munic-
ipal use, especially when it comes to public works projects. Two 
projects, in Michigan and Florida respectively, illustrate its capa-
bilities and limitations.

According to the Environmental Protec-
tion Agency, “ground-penetrating radar 
(GPR) uses a high-frequency EM (electro-
magnetic) pulse transmitted from a radar 
antenna to probe the earth. �e transmit-
ted radar pulses are re�ected from various 
interfaces within the ground, and this return 
is detected by the radar receiver. Re�ect-
ing interfaces may be soil horizons, the 
groundwater surface, soil/rock interfaces, 
manmade objects, or any other interface 
possessing a contrast in dielectric proper-
ties. �e dielectric properties of materials 
correlate with many of the mechanical and 
geologic parameters of materials.”

In general, GPR works best in dry sandy 
soils with little salt content, according to an 
article from Brown�eld News. In some situ-
ations, penetration depth may be limited to 
a few feet or less within clays, whereas sand 
could allow up to 30 feet or more. Another 
advantage is cost. A GPR survey can be done 
at a cost of $1,000-2,000 per day, according 
to that same article. Due to these advantages, 
GPR is now often the preferred method 
on environmental and construction sites. 

“Instead of boring three to four holes, compa-
nies can bore one hole and then use GPR to 
match the results and correlate data across 
the remainder of the site,” the article states.

Another pro is that the applications of 
GPR are broad, but the data and its inter-
pretation can be used for a speci�c purpose. 
Bliss�eld, Mich., is one example. In Septem-
ber, the village council approved a plan to 
purchase a parcel of land to use as a site for 
a new swimming pool. �e new pool will 
replace one from the 1950s, which had been 
closed for the past two years. �e structure 
experienced damage from �ooding. �at’s 

By LAUREN CAGGIANO | �e Municipal

LEFT: GPR o�ers many bene�ts for public 
works projects from mapping utility pipes 
or graves to checking a site for potential 
building hazards. (Shutterstock.com)
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�ey haven’t gotten tired of it. �ey love that 
they’re involved.

“Gov. McAuli�e is a very festive man. He 
loves Christmas and getting the house dec-
orated. We try to take any opportunity to 
decorate because he and the people love it. 
It makes it really fun for us who work here. 
�e McAuli�es are a social family so they try 
to get as many people as they can in for dif-
ferent holiday parties. I think they’ve done an 
amazing job in keeping the holidays as inclu-
sive for everyone as possible, greeting them 
with cheer and joy in the season.”

�is event is a way the mansion reminds 
everyone that they are the ones who make 
Virginia special. Every ornament displays 
something special to a community; whether 
it be historical buildings, professions the area 
is known for or large events that happened, 
no ornament is the same. While the execu-
tive mansion has a steady stream visitors 
throughout the year, the amount quadruples 
during Christmas season as tourists �ood 
from in and out of state.

“It’s a nice way to highlight the local flavor 
and the difference among us that makes 
us unique,” commented VML Commu-
nications Specialist Kelley Hope. “We’ve 
encouraged them to be locally made. Some 
communities have used locally sourced 
materials like a piece of wood specific to 
that area. It’s a nice way to feature some-
thing special about the community while 
also showcasing a local artist.”

Each locality decides how it wants an orna-
ment chosen, whether it be creating it as a 

locality or hosting a competition in which 
local artists create one that will be judged 
by other artists. Harrisonburg and Prince 
Edward County chose the competition route. 
Harrisonburg partners with the city’s Arts 
Council of the Valley to encourage local art-
ists to submit their work. Unlike Harrisonburg, 
Prince Edward County only participated for 
one year in the ornament event.

“We invited the citizens to submit their 
ornaments and then had a panel of judges 
choose which one would go to the 

A choir from a local school is selected to perform at the Executive Mansion. (Photo pro-
vided by Pierre Courtois, Library of Virginia)

The o�cial ornament for Prince Edward 
County. (Photo provided by Michaele White, 
o�ce of the governor)

During the holiday season, Gov. Terry 
McAuli�e participates in many events, 
including ones that bene�t military fami-
lies. (Photo provided by Michaele White, 
o�ce of the governor)

There are ornament guidelines for artists to follow, such as size, but everything else is le� 
open allowing for creativity. (Photo provided by Michaele White, o�ce of the governor)
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document size 8.375 wide x 10.75” tall

set bleed size at .25” on all sides in document setup

margins would be .25” right, left, top
bottom magin set at .375”

The constant stop and go. Day after day of short runs and long 
hours of standby. For on-highway bus and vocational fleet 
owners, Schaeffer’s Ultra Performance boosting CK-4 oil 

features a unique blend of anti-wear and friction modifiers 
that lets you put a foot in soot like nobody’s business. Greater 

engine durability. Higher fuel economy. Lower cost of 
operation. You can count on the street smarts

we’ve developed over 175 years.

Contact a Sales Represenative at:
 314.865.4100

schaefferoil.com

APPROVED BUYBOARD MEMBER






