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The Municipal is direct-mailed to decision makers in: 

• �mailed directly to the readers

• �printed high-res, in full 
color on gloss paper

• �every issue archived online at 
www.municipal.com

• �circulation audited by the CVC

Welcome to 

In today’s market, municipalities must be informed of all the choices 
available to make cost effective purchasing decisions. We encourage 
buyers to use this publication to assist in their search for the best prod-
ucts and services available. By bringing buyers and sellers together we 
hope to help our municipalities operate more efficiently.

18 State Distribution:
The Municipal publishes 25,000 issues per month. It’s distribution area 
includes: Florida, Georgia, Illinois, Indiana, Iowa, Kentucky, Michigan, 
Minnesota, Missouri, New York, North Carolina, Ohio, Pennsylvania, South 
Carolina, Tennessee, Virginia, West Virginia & Wisconsin.
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Display Advertising Rates:	 Print Ad Sizing:

¼ 
VERTICAL

3.812” × 4.9375”

½ 
VERTICAL

3.812” × 9.8755”

⅛ 
SPOTLIGHT
3.812” × 2.1875”

½ HORIZONTAL
7.875” × 4.9375”

¼ HORIZONTAL
7.875” × 2.375”

CLASSIFIED
3.812” × 1.232”

2 PAGE SPREAD
16.25” × 10.125” within margins

OR
16.75” × 10.75” edge to edge

plus .25” bleed

FULL PAGE
7.875” × 10.125” within margins

OR
8.375” × 10.75” edge to edge

plus .25” bleed

1×  
rate

4×  
rate

8×  
rate

12× 
rate

16× 
rate

2-Page Spread $3,165 $3,035 $2,905 $2,690 $2,470

Back Cover (Full) $2,150 $2,020 $1,890 $1,825 $1,755

Inside Front Cover (Full)
Page 3 (Full) $1,890 $1,755 $1,630 $1,565 $1,500

Inside Back Cover (Full)
Facing Inside Back Cover (Full) $1,890 $1,755 $1,630 $1,565 $1,500

Full Page $1,755 $1,630 $1,500 $1,430 $1,365

½ Page  
(Horizontal or Vertical) $1,105 $1,025 $945 $915 $880

¼ Page  
(Horizontal or Vertical) $640 $565 $535 $515 $495

⅛ Spotlight $265 $235 $200 $185 $170

Classified Listing $70 $50 each consecutive month
All above rates are per-issue and include 4-color (CMYK) advertising.

Website Advertising:	 WWW.THEMUNICIPAL.COM

Top Banner $195 per month 
Rotates, 4 available, 768x90 pixels

Side Banner $145 per month 
Rotates, position vertically, 336x280 pixels

Bottom Banner $115 per month 
Rotates, 4 available, 768x90 pixels

Classified listings are an easy and inexpensive way to sell your new or used equipment. In 
addition to the magazine, your ad will be seen by the over 2 million viewers on AUTORV.COM 
Each listing includes up to 34 words and 1 color photo. One item per listing. We reserve the 
right to edit or abbreviate text per our standards. Standard formatting as shown above only.

www.weBSIte.com • open 7 DayS
canton, mI • 555-555-5555

2008 tradesmen tool trailer
8’ wide x 15’ long, fiberglass ext., int. 
work benches & shelves, ext. storage 
doors & adj. shelves. 10,400# GVWR, 
radials. . . . . . . . . . . . . . . . . .$14,495

mdudlak@the-papers.com christis@the-papers.com steveg@the-papers.com

Every issue of  The Municipal 
is archived online at 

WWW.THEMUNICIPAL.COM

Find us on

Classified Listings:



$3,675 cover package includes cover photo & 2-page article with photos.  
$2,625 profile package includes 2-page article with photos

Article has space for up to 900 words and 3 photos. The Municipal will edit for 
AP style and will approve the front cover photo. No contract 
rates available.

Only 1 cover package and 1 company profile is available per 
issue (first come first serve). Companies are limited to 1 cover 
package and 1 company profile per calendar year. Specific 
page placement for the article within the magazine is not 
implied or guaranteed. 

Contact your Municipal sales representative for more details.

Front Cover Advertising & Company Profiles:

Submitting Your Ad
Your Municipal account executive will be happy to help with any 
question concerning your ad placement. Following are some 
guidelines to assist you in the process. You may submit your ad 
electronically or we can compose it. THE MUNICIPAL is digi-
tally composed on Macintosh Computers. Submit ads as PDF or 
JPG files. Contact your account executive for guidelines on pre-
paring ads electronically. Graphics for ads can be emailed to your 
account executive. If you have any questions, give us a call and 
we’ll walk you through it. All images supplied must be 300 dpi at 
their intended display size. Notify your account executive when 
you’ll be submitting your ad.

Credit Policy
New accounts are asked to pay in advance. Credit is extended to 
accounts only with reliable references. Statements must be paid within 
30 days of billing date. A service charge of 1 ½% per month will be 
applied to unpaid balances of 60 days or more, representing an annual 
percentage rate of 18%.

Advertising Position
Position is not guaranteed, although we will make every effort to 
meet requests. When an advertisement appears on a certain page 
or location, no guarantee is given that such a position will continue 
for additional insertions. The advertiser will not be notified prior to 
publication if we find it necessary to run ad elsewhere. Classifieds 
and spotlights run on their designated page only.

Ad Proofs
Ad design and composition are free services provided to you when 
you purchase an advertisement in THE MUNICIPAL . “Free” is 
limited to one ad design and proof. Revisions beyond a second 
proof may result in additional charges at $80 per hour billed in 15 
minute increments.

Conditions Governing Advertising
Advertiser and/or advertising agent assumes all liability for 
advertisement published (including illustrations, text, claims, 
etc.) and agrees to assume any and all responsibility for claims 
occurring therefrom against THE MUNICIPAL. THE MUNICIPAL 
reser ves the right to refuse or cancel any adver tising 
that is considered offensive, misleading or detrimental to the 
public, the magazine or another advertiser and to edit advertising 
at its discretion.

Cancellations
Display advertisements set up but cancelled prior to first insertion 
will be charged at one third (⅓) the cost of the ad. The cancellation 
deadline is the same as the advertising deadline.

Tear Sheet
All of our publications are available on our website in page form. 
Simply visit www.themunicipal.com, download the appropriate issue, 
locate the page containing your ad and print it out in your office at your 
convenience. Proof of publication along with the entire publication is 
at your fingertips. 

Errors in Advertising
In the event of error, THE MUNICIPAL will be responsible for the first 
insertion only. Errors which are not the fault of the advertiser will be 
rectified by republishing without charge that part of the advertise-
ment which was in error. Claims for errors in advertisements allowed 
for first insertion only, and all claims must be made within 30 days. 
THE MUNICIPAL shall be under no liability by reason of omissions 
of any advertisement ordered for publication.

Commissionable Rate
Approved agency discounts (15% maximum) allowed on open rate only. 
Other rates shown are net.
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From the Cover

WIU: Developing � re service leaders 

through a Bachelor of Science degree

By SCOTT WALKER | Instructor, Western Illinois University

T
hrough your years of firefighting experience and

training, you have become an accomplished � re o�  cer. 

You’ve earned the respect of your crew and your fellow 

o�  cers, and you have participated in hundreds of hours 

of training, resulting in specialized certi� cations.

You have achieved a great deal since that � rst day on the job, but 

now you are thinking it may be time to take the next step: moving 

from � re suppression to � re administration.

Training and experience are valuable tools in career development, 

but to compete and succeed as a leader in the modern � re service, a 

degree in � re science is essential.

Instead of reading smoke, you will be reading budget deviation 

reports. Fire ground tactics will likely be replaced by contract nego-

tiation tactics. � e laws of � re behavior give way to the laws of the 

Occupational Safety and Health Administration, the Labor Rela-

tions Board and civil liability. Community leaders are looking for 

administrators with technical expertise and leadership ability. � ey 

are looking for someone ready to become the chief operating o�  cer 

of an enterprise with several million dollars’ worth of assets and a 

multimillion dollar operating budget.

Enter Western Illinois University’s � re protection studies program. 

� e Bachelor of Science in � re protection services, � re administra-

tion option, is designed for � re� ghters and o�  cers preparing for 

leadership positions in the � re service. � e curriculum for this degree 

focuses on the knowledge and skills needed to successfully manage 

and lead a modern � re department.

� e modern � re service is a complex cus-

tomer service industry. Demands are rising, 

operating budgets may be decreasing, and 

the legal and regulatory environment is 

becoming increasingly complex. Elected 

o�  cials, community leaders and the busi-

ness community need a � re chief who speaks 

their language and understands their issues.

What sets Western Illinois 

University’s fire protection 

program apart?

•  WIU is a fully accredited state university 

with a history of educational leadership 

dating back to 1902. Our campus, which is 

located in Macomb, Ill., serves over 11,000 

students.

•  Western has provided outstanding educa-

tional opportunities to � re service leaders 

for more than 30 years. Over 1,000 students 

have graduated from our program, and 

many attribute their success in the � re ser-

vice to their degree from Western Illinois 

University.

•  WIU is the pioneer in distance education 

for � re� ghters. We remain committed to 

meeting the educational needs of working 

� re� ghters. Our � re administration pro-

gram is o� ered completely online.

•  All online students are o� ered in-state 

tuition rates, making Western a cost-e� ec-

tive choice for a quality education.

•  WIU’s protection services program, which 

was created by experienced � re administra-

tors, is designed speci� cally for � re� ghters 

seeking leadership positions in the modern 

� re service. All of our faculty are current or 

retired chief o�  cers.  

For more information or to apply, contact 

Scott Walker, School of Law Enforcement 

and Justice Administration, via email 

at hs-walker@wiu.edu or by phone 

at (309) 298-1038. Visit us on the Web at 

wiu.edu/� re.

On the Web 

WIU online � re administration program

www.wiu.edu/coehs/leja/� re/index.php

Supervision, management and leadership 

are the key components of Western Illinois 

University’s � re administration degree. 

(Photo provided)

Macomb, Ill., Fire Chief Andy Taylor is among the more than 1,000 

Western Illinois University law enforcement and justice adminis-

tration graduates. (Photo provided)

Western Illinois 

University instructors 

teach � re� ghting 

professionals how 

to manage critical 

situations. 

(Photo provided)


